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Bayer  Gives 
"Free  Goods 


» 


On  Tins  of  12  Tablets  and  Bottles  of  24  Tablets  Only 


x/i  Dozen  Free  with  3    Dozen — Less      5  %  Discount 

1  Dozen  Free  with   6    Dozen — Less  71  j%  Discount 

2  Dozen  Free  with  12  Dozen — Less    10  Tc  Discount 

Free  goods  are  given  in  the  size  ordered.  Buy  to  get  the  free 
goods  and  the  discount,  and  more  profit. 

No  risk!  "Bayer  Tablets  of  Aspirin  are  guaranteed  to  sell. 
If  for  any  reason  they  do  not  move  fasl  enough  to  suit  you, 
send  them  back  and  get  your  money. 

Bayer-Tablets 
of  Aspirin 

Aspirin  is  advertised  in  your  own  home  newspapers  and  the  magazines.  You 
can  share,  without  cos!  to  you,  in  the  business  created  by  this  big  advertising 
campaign  by  showing  a  Bayer  window  display  in  colors.     Write  for  it  today 

THE   BAYER   COMPANY,   Limited,  WINDSOR,    ONTARIO 

Aspirin  is  the  trade  mark  (registered  in  Canada)  of  Bayer  Manufacture  of  Monoaceticaeidester  of  Salicylic- 
acid.  While  It  la  well  known  that  Aspirin  mean.  Bayer  manufacture,  to  assist  the  [Ublic  against  Imitations,  the 
Tablets   of   Bayer   Company   will   be   stamped    with    their   general   trade   mark,   the   "Bayer  Crow." 
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Some  Day  They'll  Wear  Out 
—But  Pull  Out— NEVER 


AMONG    the    most    famous   of   all    trade    names    is   the    word 
"  Rubberset."     This  trade  mark  is  found  on  shaving  brushes, 
hair  brushes,  nail  brushes,  tooth  brushes — in  fact   Brushes  for 
all  purposes. 

Years  ago  we  found  a  process  of  overcoming  the  greatest  fault  in  brush- 
making —  the  shedding  of  bristles. 

We  found  a  process  of  setting  bristles  in  vulcanized  rubber  that  made 
the  bristles  actually  part  of  the  brush — THEY  COULDN'T  come  out. 

This  was  the  greatest  advance  in  the  art  of  brushmaking.  To-day  we 
maintain  two  factories  in  Canada  and  Rubberset  brushes  are  sold 
throughout  the  world.  Dealers  in  all  parts  of  Canada  consider  Rubber- 
set  Brushes  one  of  the  most  profitable  and  satisfactory  commodities 
they  sell. 


If  your  life  depended  on  the 
bristles   holding.  YOU'D 

BE  SAFE. 


Rubberset  Brushes  are  sold  under  our  unchanging  and  iron-clad  guarantee- — "  Rubberset  must  make 
good— or  we  WILL." 


What  Every  Dealer  Knows — 

You  know,  Mr.  Dealer,  that  it  is  much  more  profitable,  much 
more  satisfactory,  to  sell  goods  bearing  a  famous  name — goods 
that  always  give  satisfaction  to  the  buyer — goods  that  are 
guaranteed.     If  you  sell  Brushes— sell  Rubberset  Brushes. 


Be  guided 
by  our 
trade  mark 


Be  guarded 

by  oar 

guarantee 


RUBiprsET 


Brushes  bearing 
this  trade  mark 


ARE  MADE  IN 
CANADA 


RUBBERSET  COMPANY,  LIMITED 

Factories:      TORONTO    AND    GRAVENHURST,    CANADA 
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Improved  Hypophosphite  Medication  in  two  forms 
WITH  SUGAR  WITHOUT  SUGAR 

Large  Size $12.00  per  dozen 

Medium  Size     ......   S.00  per  dozen 

Small  Size 4.00  per  dozen 


Rapidly  becoming  the  leading  preparation 
of  the  Hypophosphites  in  use  in  Canada. 

Extensive  and  continued  sampling  to 
Physicians  has  brought  widespread  and 
increasing  response. 

Obtain  your  share  of  these  Prescriptions 
by  ordering  a  quantity  to-day.     Address: 

DAVIS  &  LAWRENCE  CO. 

MANUFACTURING   PHARMACISTS 

35G  ST.  ANTOINE  STREET    ....    MONTREAL 


LYMAN'S 

Milk  of  Magnesia 

Retails  at 
50  cents  per  bottle 

and 
Satisfies  Customers 

Large  Profit  for  Retail  Druggist 
The  Lyman  Bros.  &  Co.,  Limited 

TORONTO 
"The  House  of  Dependable  SERVICE" 


is  one  of  the  most  popular  Toilet  Preparations  in  England, 
and  is  specially  suited  to  the  extremes  of  the  Canadian 
climate.  It  it  invaluable  for  preserving  the  ^  kin  and  Com- 
plexion horn  the  effects  of  exposure  to  the  Sun,  Frost,  and 
Cold    Winds,  and  always   finds   a  ready  sale  wherever  introduced. 

ADD  IT  TO  YOUR  STOCK  AND   INCREASE  YOUR  PROFITS  ! 

Sole  Proprietors  : 

M.  BEETHAM  &  SON    -    CHELTENHAM,  England 


FREE! 


Full  sized  sample  and  liberal  terms  upon 
receipt  of  tode  card  or  memo 


The  Shampoo  with  the  delightfully  charming  perfume. 
A  Seller  Whet  ever  Tried.  No  Soap  Required. 

C.  A.  STOKES  &  CO.,  LIMITED 

24  Eclipsol  Works,  Bristol,  England 

London  Showroom,  City  Press  Chambers,  149  Aldersgate  St., 
London,  E.C.I.,  England 
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Aoir  I'm  ali  right' 


TiOEVIC 


H  CREPE 
*  BANDAGE 
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SUPERIOR  ENGLISH  MANUFACTURE.     FAST  WOVEN  EDGES 

Extremely  Elastic,  but  contains  no  rubber 
Invaluable  for  binding.  Displaces  rubber  and  elastic  web.  More  durable  and  one-third  the  cost. 
The  Norwich  Crepe  Bandages,  containing  wool,  will  provide  warmth,  and  do  not  absorb  grease 
readily.  Self-clinging  and  self-adjusting.  Perfectly  cleansed,  sterilized,  and  resiliency  entirely 
restored  by  washing  in  hot.  soft  water  (with  addition  of  a  little  soap).  The  edges  will  not 
fray  out  nor  ravel.  Made  and  supplied  to  the  leading  wholesale  houses,  neatly  wrapped  in 
labelled  packages.  Commended  by  the  medical  and  nursing  professions.  Samples,  prices,  and 
full  particulars  are  obtainable  from: 

THE  NORWICH  CRAPE  COMPANY    18S6).  Limited.  St.  Augurtine'i  Silt   Mill,.  NORWICH,  England 

Messrs.   Snider  &  Bossons,  Winnipeg.  Mr.   I.  A.   Snider,    13  Leader  Lane,   Toronto. 

Mr.   F.  J.  Bossons,   Terminal  City  Club,  Vancouver. 


■y r^-TTT— ;^7T^r— ~~tt — rrmn,  ityn,,  ,'tjv  ,;   ■.  ~n\    ,  ,     .  —  i.i  ~TTT7p  V '  I 'T".     '  "  ' '  ~?'r-v  ifi       ;  — ^— Jf-f£ 


■■"■;■:'-'    ■  ■■ 
:  .  ■  i  r  r  ■  1 1  'jg 


October.    L921. 


THE   RETAIL  DRUGGIST    OF   CANADA 


The  Insecticide  that  is  known 
throughout  the  world. 

[(EATINGS    pOWDER 


Your  profit  on  the  steady  demand 
for  Keating's  Powder  —  the  uni- 
versal ins  cticide — i  ounts  up  to  a 
considerable  sum  when  the  yearly 
sales  are  totalled.  Every  month 
in  the  year  —  cold  weather  and 
warm  —  its  sale  is  sure.  But  you 
can  increase  this  by  recommending  Keating's  to  your 
customers — tell  them  how  quickly  it  will  exterminate. 


Flies 

Fleas 

Mosquitoes 


Ants 

Wasps 

Beetles 


Bugs 

Cockroaches 
Moths,  Etc. 


Good  merchandising  would  be  to  have  an  ample  stock 
on  your  shelves  at  all  times. 


Made  by  THOMAS  KEATING,  London,  England 

Established  17t>8 


SOLE  AGENTS  FOR  CANADA 

Harold  F.  Ritchie  &  Company,  Limited 

10  McCaul  Street,  TORONTO 


Safe  As  Gibralter 


Most  bu\  ers  have  a  horror  of  allow- 
ing a  smooth  salesman  talk  them  into 
buying  the  quantity  of  a  new  comer 
into  the  drug  field,  only  lo  find  later 
it  did  not  prove  to  be  one  of  the  best 
six  sellers. 

Pluto  Water  is  long  past  the  experi- 
mental stage,  thedemand  has  long  been 
created;  you  lake  no  risk  and  you  get 
your  profit. 

Ask  about  our  window  display. 


Bottled  by  the 

French  Lick  Springs  Hotel  Co. 
French  Lick,  Ind. 

The  Home  of  Pluto 


HAROLD  F.  RITCHIE  &  CO.,  LTD. 

Agents  and  Distributors  for  Dominion  of  Canada 


Quality  Seeds 

Perfectly 

Blended 

There's  health  and  song  for  the  cage 
bird  in  every  packet  of  Spratt's  Mixed 
Bird  Seeds.  Their  many  points  of  ex- 
cellence mean  a  steadily  increasing 
trade  for  the  store  that  stocks  them. 

SPRATT'S 

MIXED    BIRD   SEED 

SOLD  ONLY  IN  17  ox  PACKETS 
Canadian  Agents . — 

Quebec:     F.  Hughes  &  Co.,  109  Place  d"  Youville,  Montreal 
Ontario :    A.  R .  Y.  Colclough,  Room  203  Pacific  Bldgs.  23  Scott 

Street,    Toronto 
Western  Canada  :      Hamblin-Bereton  Co.,  Ltd.,  Winnipeg 
British  Columbia:     F.  W.  Kendrick  &  Co.,    313  Carter  Cotton 

Bldg.,  Vancouver 
Maritime  Provinces  :       H.  Dickinson  167  Prince  William  Street. 
St.  Johns,  N.    b. 

Spratt's  Patent    Limited,    24-5    Fenchurch  St. 

LONDON,  E.C.3,  ENGLAND 


Buy 

Ferber's  Capsules 


They  are  the  Best 

Your  doctor  prescribes  them.      Your 
customers   insist   upon   getting  them. 

1500  VARIETIES 

Large   stocks  for  immediate   delivery 
kept  at  our  Canadian  office. 

Ask    our    representative    to    call,    or 
write  for    price    list   and   samples    to 

110  Church  St.,   TORONTO 

Phone  Main  6196 

ROBERT  FERBER,  LTD. 

Manufacturing  Chemists 

98-104  Oakley  St.,  Lambeth,  London,  S.E..  Eng. 
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Trying  to  cut  down  expenses 


ensesl 


National  Cash 
Registers  pay  for 
themselves  out  of 
part  of  what  they 
save. 


New  business  conditions  have  forced  every  merchant  to  face  the 
problems  of  reducing  expenses. 

Thousands  of  merchants  have  solved  the  problem  by  using  new 
model  National  Cash  Registers. 

These  cash  registers  reduce  costs  of  selling,  delivery,  and  book- 
keeping. They  stop  expensive  leaks  and  losses.  They  also  point 
the  way  to  other  economies  by  giving  merchants,  every  day, 

necessary  business  facts 

1  Sales  made  by  each  clerk. 

2  How  goods  are  moving  in  each  department. 

3  Amount  of  capital  tied  up  in  outstanding  accounts. 

4  Volume  and  profit  on  credit  business  compared  with  volume 

and  profit  on  cash  business. 

5  Total  of  money  paid  out. 

These  facts  show  how,  when,  where,  and  how  much  to  reduce  ex- 
penses. 

A  National  Cash  Register  is  the  only  machine  that  issues  a 
receipt,  indicates,  adds,  prints,  classifies,  and  distributes  records 
at  the  time  of  the  sale,  all  in  one  operation.  No  figure  work. 
No  delays.   No  mistakes.  Just  read  the  totals 
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CASH    REGISTER    COMPANY 

OF     CANADA     LIMITED        —         TORONTO    ONTARIO 
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JONES  SESB88AL 


Equipped  with  Jones  Sectional  Units 

Interchangeable  Sectional  Units  forming  beautiful  and  ser- 
viceable combination  fixtures  were  originated  by  us  and  are 
being  imitated  but  not  equalled.  Do  not  be  deceived  by 
similar  names. 

Send  for  Catalogue. 


Jones  Bros.  &  Co.,  Limited 

Drug  Store  Builders 


29-31  Adelaide  St.  West 
TORONTO 
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Delicious,  Refreshing  and  Sustaining.  This  de- 
lightful new  Cocoa  has  already  been  voted  the 
best  of  its  kind,  having  a  wonderful  flavor,  and 
making  both  a  tasty  ho!  drink  and  a  most  nutri- 
tious food. 

Somilco  can  be  made  instantly  by  putting  two  01 
three  spoonsful  in  a  cup  and  adding  boiling  water 
slowly  while  stirring. 

Sold  in  5  lb..  1  lb.,  and  XU  lb.  tins.  Also  in  sani- 
t.iiN  envelopes  containing  enough  for  one  cup. 
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19-23  ALICE  STREET 


TORONTO 
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Interior  of  Brennan  &   Henderson's  drug  store  at  Welland.   showing  the 
prominent  place  occupied  hy  their  cigar  department. 


FEATURING  CIGARS  AND  TOBACCO 
IN  DRUG  STORE  SALES 

Brennan  &  Henderson  of  Welland,  Ont.,  push  cigar  sales 

advantageously  and  profitably—Window  displays  the  big 

aid— Force  of  example-- -How  the  other  fellow  did  it. 


ONE  of  our  representatives  who  recently  visited  ttie 
Niagara  Peninsula  made  a  stay-over  call  at  Welland, 
and  while  there  on  a  search  for  news  made  the  dis- 
covery that  Brennan  &  Henderson  in  their  drug  store  plaved 
up  profitably  their  cigar  and  tobacco  department. 

"Our  best  means  of  publicitv."'  said  Mr.  Brennan.  in 
speaking  of  his  success  in  handling  cigars,  "'are  our  win- 
dows. We  make  a  special  feature  of  these  for  showing 
cigars  in  rotation  with  our  other  lines.  As  a  consequence 
we  havp  built  up  quite  a  respectable  business. 

"^  e  started  off  by  picking  up  the  trade  of  the  passers-by 
who  were  attracted  through  our  w  indows.  ^S  e  still  use  the 
windows  to  get  this  custom,  for  many  new  faces  pass  our 
door  from  day  to  day.  Besides,  many  of  our  old  customers 
who  do  not  now  live'  in  this  vicinity  come  here  perhaps 
once  a  week  to  buy  their  stocks.  In  this  way — retaining 
our  customers — we  have  been  able  to  build  up  a  good  busi- 
ness in  this  department. 

"\^  e  were  induced  to  spread  out  in  this  line  through  an 
article  we  read  in  some  magazine  wherein  the  writer  told 
how  he  had  made  cigars  pay.     If  he  could  do  it.  thought 
I.  we  should  be  able  to  do  the  same  thing." 
Good  Example  Followed 

This  writer  starred  off  by  saying  that  sometime  ago  he 
felt  that  his  cigar  department,  although  given  more  than 
ordinary  attention,  was  not  bringing  the  returns  it  should. 
Accordinglv  he  determined  to  investigate  the  manner  in 
which  similar  departments  were  conducted  in  other  stores. 
He  learned  many  pointers  on  a  business  trip,  and  these. 
combined  with  the  fea'ures  already  in  practice,  enabled 
him  to  operate  a  cigar  department  which,  if  not  ideal,  at 
least  gave  safisfaction  to  the  majority  of  his  customers  and 
which  also  showed  a  nice  profit. 

Fir^t  of  all  he  placed  his  < :igar  case  iust  inside  the  door, 
as  otherwise  many  men  will   no:  stop  t"  make  a  purchase 


if  they  are  in  a  hurry.  He  also  found  it  was  necessary 
to  have  some  one  behind  the  counter  ready  to  give  instant 
service  during  the  morning  and  evening  hours  when  busi- 
ness men  were  going  to  or  from  their  work.  Many  a  sale 
is  lost  because  the  chap  who  wants  a  smoke  is  in  a  hurry 
and  won't  wait  until  the  clerk  gets  done  waiting  on  some 
one  else. 

Placing  the  Stock 

It  is  a  good  plan,  he  found,  to  place  the  highest  priced 
sellers  nearest  the  front  glass  of  the  case  and  graduating 
to  the  cheaper  grade  at  the  back.  \  good  plan  is  always 
to  set  a  good  seller  in  the  same  place  each  time,  for  a 
regular  customer  gets  confused  if  his  eve  roves  to  the  spot 
in  the  case  -a  here  his  favorite  smoke  should  be  and  he 
finds  it  missing.  It  gives  him  a  slight  jolt  if  he  is  not 
able  to  locate  his  brand  instantly,  ami  even  such  an  ap- 
parently trivial  detail  often  leads  him  to  transfer  his  trade 
elsewhere. 

The  writer  found  that  a  short  brass  foot-rail  in  front  of 
the  cigar  counter  goes  a  long  way  in  gaining  customers. 
Such  a  reminder  of  old  times  gives  them  a  regular  "at 
home"  feeling  as  they  reach  for  the  lighter. 

The  cigar  lighter  is  a  most  important  feature,  tor  noth- 
ing is  more  aggravating  to  a  man  who  loves  to  -moke  than 
a  patent  contraption  that  continually  nnVses  fire.  1  go 
over  my  lighter  daily  to  see  that  the  benzine  or  wood  alco- 
hol reservoir  is  full  and  to  test  the  sparking  points.  It 
the  points  on  the  clicker  get  nicked  I  use  .1  tile  and  - 
emery  paper  to  smooth  them  down.  An  occasional  drop  ot 
oil   k^cps  the  machine  in  tip-top  order. 

A  vending   machine  for  penny  boxes  of  matches   l 
itself   emptv   most    of    the    time.     I    use  a  good    grade    ot 
matches   and  each   box   bears   this  or   some  similar   adver- 
tisement:     "Strike   me   and    think   of  "s  -  and. 

It  is  a  cheap   form   of  advertising  that   pays   well.     I    al- 
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i   keep  matches  on   the  top  of  the  ease  in   a   neatly  let- 
tered "Take  me"  receiver. 

Price   Inducements 

Prices  are  marked  plainly,  as  most  men  dislike  to  figure 
-  -imple  a  problem  as  the  price  of  three  smokes  at 
'I  lints  each.  Instead  I  mark  the  box  "9  cents.  3  for 
26'  and  the  one-cent  reduction  often  sells  two  extra  smokes. 
Occasionally  we  set  a  box  on  the  counter  and  place  a  tag 
on  it  which  says:  "Take  me  home.  I'm  yours,  all  50,  for 
S3. 00."  This  is  a  good  sales  stimulator  with  popular 
sellers. 

Dispensing  cigars  in  individual  waxed  paper  holders 
bearing  the  store  advertisement  helps  in  three  ways.  It 
makes  a  neat  way  of  dispensing  the  smokes,  it  is  sanitary, 
and  it  prevents  the  cigars  from  breaking  in  the  customer's 
pocket. 

To  keep  the  proper  amount  of  moisture  in  the  display 


case  I  use  a  wet  canvas  cover  at  night  and  a  regular 
moistener  all  the  time.  No  man  enjoys  a  cigar  the  wrap- 
per of  which  is  so  dry  that  it  cracks  when  lit.  nor  one 
which  is  so  damp  that  it  tastes  like  a  wet  rag  or  a  piece 
i>i  rope.  There's  a  happy  medium  that  can  be  established 
and  that  makes  sales  come  faster. 

I  never  let  a  box  go  down  to  two  or  three  cigars  as  such 
;  condition  creates  a  negative  impression.  It's  much  bet- 
ter to  keep  the  boxes  fairly  full,  as  customers  then  are 
satisfied  that  the  slock  on  hand  is  comparatively  fresh. 

The  cigar  trade  isn't  a  hard  one  to  cater  to.  but  the  stock 
has  to  be  given  the  proper  care  and  attention.  Otherwise 
its  better  to  throw  out   the  department   altogether. 

Putting  some  of  these  features  into  play  has  helped 
Brennan  &  Henderson  in  their  cigar  sales,  and  if  given  a 
chance  would  help  other  druggists  who  carry  cigars  and 
tobacco  lines. 


GETTING  THE  FOUNTAIN  READY 
FOR  FALL  AND  WINTER 


Hot  drinks  coming  in  for  demand- -Order 

of  the  day  now  is  for  a  greater 

variety  of  beverages. 


THE  first  month  of  autumn  should  see  the  coffee  urn 
and  burnished  back  on   the   job  behind  the  counter, 
and       the       other       hot       drink       utensils       bright 

Although  the  most  delightful  season  of  the  vear  there 
are  still  many  evenings  when  a  cup  of  coffee  or  chocolate, 
hot  and  fragrant,  will  appeal  to  many  patrons  of  the  foun- 
tain, says  W.  B.  Stoddard  in  the  Practical  Druggist.  Hot 
chocolate  has  alwavs  been  served  in  progressive  drug 
stores,  but  men.  as  a  rule,  do  not  care  for  this.  Thev  want 
good  old-fashioned  coffee,  and  it  is  up  to  the  druggist  to 
supply   it. 

Wnmen.  too.  in  increasing  numbers,  are  calling  for  it. 
as  it  is  both  stimulating  and  refreshing  after  a  shopping 
tour.  While  there  are  plenty  of  coffee  drinkers  in  the 
community,  there  are  as  vet  few  druggists  who  have  de- 
veloped the  maximum  coffee  business.  With  the  opening 
of  the  fall  season  of  1921  an  excellent  opportunity  is  afford- 
ed for  installing  a  new  and  profitable  fountain  line  fur 
those  who  have  hitherto  considered  that  the  beverage  sea- 
son ends  with  the  close  of  summer"; 

There  is  just  one  way  to  make  a  success  oi  your  coffee 
urn,  and  that  is  to  serve  the  besl  coffee  in  town.  Without 
freshly  roasted,  high  grade  coffee  this  is  impossible.  The 
fountain  manager  must  use  good  judgement  in  makiim  his 
selection.  Every  local  roaster  has  his  own  blends,  and 
will  gladly  prepare  special  ones  to  meet  your  particular 
needs.  While  good  coffees  are  never  cheap,  high-priced 
brands  are  not  always  the  best.  It  pays,  in  many  instances, 
to  buv  in  whole  bean  form,  and  have  a  grinder  so  that  vou 
can  grind  voui  own.  Regular  coffee  urns  are  furnished 
with  linen  bags  attached  to  a  wire  rins:  that  fits  into  the 
too  ot  the  urn  lor  the  preparation  of  French  drip  cold'', 
which   i-  the  best  for  fountain   use. 

Givi  n  good  coffee  to  start  with,  the  greatest  element  in 
coffee  sure--  i-  cleanliness.  The  urn  should  be  cleaned 
each   time  a  fresh   batch   of  coffee   is  made.     Coffee 


made  can  be  kept  only  a  few  hours  in  a  drinkable  con- 
dition, and  it  should  be  made  fresh  at  least  three  times 
daily.  The  amount  of  coffee  required  for  each  gallon  of 
the  finished  product  varies,  according  to  how  strong  a  coff- 
ee you  desire,  and  also  upon  the  grade  of  the  coffee  used. 
As  a  rule  from  eight  to  twelve  ounces  of  ground  coffee 
will  produce  a  gallon  of  good  beverage.  Some  dispensers 
have  a  habit  of  serving  coffee  with  half  hot  milk,  in  which 
a  very  strong  coffee  is  necessary.  Personally  I  do 
not  favor  this  method,  as  there  are  many  who  do  not  wish 
milk  in  their  coffee.  Whenever  practicable  the  best  way 
is  to  serve  a  pitcher  of  cream  and  let  the  patron  please  his 
own  taste.  Where  this  is  impossible  at  a  busy  fountain 
the  taste  ol  the  patron  should  always  be  consulted  before 
cream  is  added  to  the  coffee. 

Having  installed  a  coffee  urn  and  concocted  a  fragrant 
beverage,  the  next  thins  is  to  give  due  publicity  to  the  fact 
that  you  are  in  a  position  to  sene  good  coffee  at  all  In  mi-. 
The  most  effectives  method  of  doina  this  is  b\  means  of  a 
good  window  trim.  So  many  people  have  tried  luncheon- 
ette coffee  and  found  i'  wan'in"  that  it  is  well  in  the  ver\ 
beginning  to  show  the  brand  of  coffee  vou  use.  V  stand- 
ard brand  alwavs  tends  to   inspire  confidence 

\n  excellent  trim  along  this  line  made  las!  season  h\  a 
California  druggist.  The  floor  was  covered  with  a  green 
rug  and  in  the  background,  to  a  height  of  eight  feet,  was 
built  up  a  wall  of  coffee  cans  with  red  label-.  An  alcove 
of  white  wood  was  set  up.  with  lithographs  of  the  coffee 
in  question  attached  to  it.  Within  this  alcove  was  placed 
a  small  breakfast  table,  covered  with  a  white  cloth.  Here 
-at  a  young  woman  in  morning  dress  i  the  model  borrowed 
from  a  local  drygoods  store  I  and  on  the  table  was  a  per- 
colator and  can  of  coffee,  a-  well  a-  several  cups  and 
saucers.  On  a  s'and  near  her  were  other  cups  and  a  sec- 
ond percolator  \  sism  at  one  side  invited:  '"Come  in  and 
try  a  cup  of  Blank's  delicious  coffee  with  me." 
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Interior  of  Lambertus'   drug  store  at  Walkerton. 


SPECIAL  STUNTS  OF  CANADIAN 
DRUGGISTS  THAT  INCREASED  SALES 

Boosting  Old  Home  Week — Novel  publicity  stunts— Popularity 

contest— Community  special  sales— Cash  register  brings 

results — Pushing  sponge  sales- -Fall  helps. 


ABOVE  is  illustrated   the   interior  of  Lambertus"  drug 
store   at    Walkerton,    Ont.     The    store   was   formerly 
owned    and    conducted   by    H.    G.    Hunter,    but    Mr. 
Lambertus  has  had  it  for  the  past  couple  of  years. 

Peter  A.  Lambertus  is  a   1919  O.C.P.  man.  and  his  store 
is  well    arranged.     He    features    stationery  and    chocolates 
particularly,  displaying  these  goods  at  all  times  to  advan- 
_ 

Once  a  year,  at  least,  there  is  a  big  celebration  in  YA  al- 
kerton.     This    year    it  partook   of  an    "Old    Home   ^  eek. 
One  of  the  chief  pushers  in  that  event  was  Mr.  Lambertus. 
He  is   an    ardent   civic   worker,  and   belieyes  all    druggists 
should  take  greater  interest  in  their  community's  affairs. 

NOVEL  PUBLICITY  STUNT 

A  decidedly  novel  idea  in  advertising  publicity  is  worked 
out  bv  "Ross  the  Druggist"  of  Midland.  Ont.  Mr.  Ross 
handles  for  sale  large  quantities  of  the  popular  monthly 
magazines,  and  month  by  month  the  advertising  pages  of 
all  these  are  gone  through.  A  great  many  articles  handled 
in  drug  scores  ere  advertised  in  these  magazines,  and  on 
everv  such  page  a  rubber  stamp  announcement  mentions 
the  fact  that  this  article  I  or  these  articles  t  are  "sold  at 
R    ss  the  Druffgis'.  Midland.  Ont." 

It  is  an  effective  and  low-priced  means  of  getting  some 
good  publicity. 

AND  HERE'S  ANOTHER 

A  somewhat  similar  method  to  advertise  his  lines  is  used 
bv  Geo.  M.  Fairweather.  Sussex.  YB.  Mr.  Fairweather 
handle*  daih  and  weekly  newspapers  and  in  the  white 
space  on  the  top  of  everyone  of  these  papers  he  has 
stamped  in  varied  colored  inks  his  ads.,  drawing  attention 
nous  tines  handled  in  his  .-'ore.  Sometimes  as  many 
as  eight  such  ads.  appear. 

POPULARITY  CONTEST  ATTRACTS  CUSTOM 

\  "Popularity  Contest'"  was  conducted  las;  fall  bv  Har- 
ris" drug  store  at  Wallacebura,  Ont..  which  might  be  emu- 
lated   bv    other    drugcists.      This    mutest    was    open    to    the 


young  ladies  ol  the  town  and  vicinity.  The  prizes  were 
valued  at  $100,  made  up  as  follows:  First  prize.  850.00 
toiler  set  in  ivory:  Second  prize.  $25.00  toilet  set  in  ivory: 
Next  5  prizes.  55.00  value  in  ivory,  the  winners  choosing 
the  pieces  desired. 

The  prizes  were  put  on  display  in  Harris  Drug  Store  win- 
dow for  about  ten  days,  after  which  they  were  displayed 
in  the  store.     The  contest  was  subject  to  the  following  rules: 

1.  Contest  open  to  young  ladies  of  Ysallaeeburg  and  vicin- 
ity who  are  between  12  and  19  years  of  age   (inclusive). 

2.  Contestants  to  register  at  Harris  Drug  Store  any  time 
after  Nov.  i  I  th.  when  they  received  a  coupon  for  1 « K»  vo:es. 

3.  Contest  opened  Monday.  Nov.  15th.  at  3.30  a.m.  and 
closed  Thursday.  Dec.  23rd. 

4.  Every  person  making  a  purchase  at  the  store  received 
a  coupon  which  allowed  a  number  of  votes  for  the  con- 
testant prefened.  The  larger  the  amount  of  the  purchase 
the  larger  the  numhjer  of  votes. 

5.  The  votes  were  allowed  as  follows  on  the  total  pur- 
chases of  any  one  person  at  any  one  time:  Purchases  up  to 
25c.  10  votes:  purchases  of  25c  and  up  to  50c.  50  votes: 
purchases  of  50c  and  up  to  SI. 00.  100  votes:  purchases  of 
S1.00  and  up  to  $2.00,  200  votes;  purchases  of  82.00  and 
up  to  S3. 50.  400  votes:  purchases  of  $3.50  and  up  to  85.00. 
600  votes:  purchases  of  85.00  and  up  to  $7.50,  1000  votes: 
purchases  of  $7.50  and  up  to  $10,00,  1500  votes:   pur> 

of  $10.00  and  up  to  $20.00,  3000  votes:  purchases  of  $20.00 
or  over  5000  votes.  Each  contestant  received  a  coupon  for 
100  votes  on  entering. 

When  accounts  were  paid  coupons  were  given  to  the  value 
of  only  half  the  above. 

(>.  Coupons  for  votes  were  given  with  purchases  made  in 
the  store,  excepting  postase  stamps  and  war  revenue  stamps. 
Purchases  made  in  The  W risteria  Garden  were  not  included. 

7.  Contestants  could  not  solicit  votes  *'rom  customers 
while  in  the  store,  or  within  25  feet  from  the  entran 

the  s'ore. 

8.  Not  more  thai:  2"i  contestants  were  registered. 
\  list  of  .   >nt<  slants  «  is  kept  pos'ed  in  the  s! 
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10.  All  votes  In  be  counted  had  to  be  placed  in  the  ballot 
box  in  the  store  during  the  time  the  contest  was  running. 

11.  Any  person  who  was  in  any  way  connected  with  the 
store,  or  who  was  closely  related  to  anyone  having  any  con- 
nection with  the  .store  was  not  allowed  to  enter  the  contest. 

12.  Any  coupon  which  showed  signs  of  having  been 
tampered  with  was  not  counted. 

The  contest  increased  sales  50  per  cent,  as  compared  with 
the  similar  period  the  vear  before. 

DRUGGISTS  ENTER  "SPECIAL"  SALE  STUNT 

The  retail  merchants  of  Sydney,  C.B.,  recently  conducted 
a  "three-day-special"  sale,  in  which  they  gave  discounts  of 
from  five  to  twenty-five  per  cent.  A  grouped  ad.  was  run 
in  the  local  paper.  The  Sydney  Post,  giving  publicity  to  the 
sales  stunt.  Prominent  among  the  dealers  were  the  Manson 
Drug  Co..  the  Star  Pharmacy  and  G.  A.  Libbey  &  Son. 

CASH  REGISTER  BRINGS  RESULTS 

Frank  Hyde,  druggist  at  Woodstock.  Ont.,  is  an  enthusias- 
tic user  of  the  N.C.R.  complete  svstem.  using  both  a  cash 
register  and  a  120-account  N.C.R.  credit  file. 

Mr.  Hyde's  store  is  divided  into  six  departments.  He  em- 
ploys a  regular  staff  of  eight  clerks,  all  of  whom  operate 
the  register. 

The  divisions  of  Mr.  Hyde's  business  are  shown  on  the 
following  key  arrangement  of  the  register — Drugs.  Rexall. 
Kodak.  Chocolate,  Cigar,  Special.  Rec.  on  Ace.,  Charge  and 
Paid  Out. 

On  cash  sales  the  register  issues  a  stub  receipt.  One  part 
of  the  receipt  goes  to  the  customer  and  the  other  part  is 
kept  in  the  store.  On  charge  sales  a  triplicate  sales-slip 
is  used  and  printed  by  the  register.  The  original  is  placed 
in  the  N.C.R.  credit  file,  the  duplicate  is  given  to  the  cus- 
tomer, and  the  triplicate  is  put  in  the  clerk's  cash  drawer. 

Mr.  Hyde  is  enthusiastic  about  the  results  he  has  secured 
with  the  use  of  the  N.C.R.  system.  In  a  letter  he  says, 
"The  Register  does  the  work  of  six  individual  department 
instruments  in  a  highly  satisfactory  way.  I  am  convinced 
that  the  register  and  credit  file  give  the  most  comprehensive 
control  that  it  is  possible  to  obtain  over  retail  business.  I 
feel  that  the  system  is  giving  me  big  returns." 


PUSHING  SALES  OF  SPONGES 

V.  W.  Meek  is  a  Toronto  druggist  who  gives  considerable 
attention  to  sponges.  At  the  front  of  his  store  he  has  a 
cabinet  with  wire  front  in  which  this  line  is  displayed,  the 
different  grades  being  divided  accordinglv  to  price.  By 
this  means  customers  are  constantly  reminded  of  this  line. 

Other  dealers  would  als  odo  well  to  feature  sponges,  as 
a  considerable  trade  can  be  worked  up.  A  knowledge  of 
sponges  is  advisable  in  order  to  be  able  to  talk  intelligently 
about   them. 

ADVERTISING  AND  GIFTS  INTRODUCE  GOODS 

C.  B.  Hacking,  the  newest  druggist  at  Hanover.  Ont.,  is  a 
strong  believer  in  advertising.  At  present  he  is  using  both 
newspaper  and  circular  space — both  to  draw  attention  to 
special  lines.  To  introduce  new  lines,  and  to  make  them 
stronger  sellers,  he  has  adopted  the  method  of  giving  some 
one  article  awav  with  the  purchase  of  another.  For  in- 
stance, during  one  week  lately  he  gave  a  cake  of  toilet  soap 
with  some  tooth  paste.  The  following  week  he  gave  a 
demonstrator  razor  with  purchases  of  shaving  soap  and 
powder.  Another  week  a  bottle  of  shampoo  was  given  with 
every  dollar's  purchase:  and  so  on.  This  method,  savs 
Mr.  Hacking,  has  helped  introduce  many  of  his  lines  at 
small  expense. 

SOME  FALL  HELPS  FOR  DRUGGISTS 

A  good  many  druggists  are  doing  quite  a  business  in 
foot  arches.  Their  value  appeals  to  all  those  who  need 
them. 

With  the  coming  of  the  fall  winds,  toilet  preparations  for 
chaoped  skin  should  be  featured. 

When  people  want  tooth  powder,  they  generally  want  a 
high  grade  article.     Are  you  pushing  the  quality  kind? 

Why  not  push  hot  water  bags  as  a  means  of  keeping  the 
feet  warm  at  night  during  the  fall  and  winter? 

Do  people  know  you  handle  rubber  goods?  Acquaint 
them  with  the  fact  some  way. 

As  the  weather  becomes  cooler,  thermometers  will  find 
a  better  sale. 

M<sny  druggists  could  sell  more  toilet  soap  if  they  would 
occasionally  mention  the  line  to  customers  while  serving 
them. 
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W.  T.  Conner,  Gladstone,  Man.,  has  located  in  a  new- 
store  across  the  road  from  his  old  stand. 

G.  S.  Metcalf  has  opened  up  a  new  drus  store  at  Camp- 
bell  River,   B.   C. 

Dr.  G.  S.  Bleecker  has  taken  over  J.  R.  Campbell's  drug 
business  at  Terrace,  B.  C. 

Ken.  Dalbv  has  opened  a  new  drug  store  at  Courtnav, 
B.  C. 

H.  Cook  has  purchased  D.  S.  Curtis'  drug  business  at 
New  Westminster,  B.  C. 

Mi  Grory's  Drug  Store,  Ltd.,  Ottawa,  has  been  incorpor- 
ated by  provincial  charter  with  a  capital  of  $20,000.  F. 
S.  McGrory,  F.  D.  Ullman  and  W.  A.  Liddell  are  interested. 

Eaton-Clark  Co..  Ltd.,  of  Windsor,  Out.,  dealers  in 
wholesale  drugs  and  chemicals,  have  recently  purchased  a 
new  location  for  their  warehouse  on  Arthur  St.,  adjoining 
the  freisht  yard  of  the  Windsor.  Essex  and  Lake  Shore  R.  R. 


This  new  location  will  give  the  company  the  facility  of  a 
private  siding.  The  new  warehouse  is  expected  to  be 
ready  by  February  nextx. 

James  A.  Dyke,  a  well-known  druggist,  lately  with  the 
National  Drug  Co's  Montreal  warehouse,  died  last  manth 
in  the  General  Hospital  in  that  city  after  a  ten-months' 
illness. 

The  Porter  &  Green  Drug  Co.,  Ltd.,  Shawnavon,  Sask., 
has  been  registered  with  a  capital  of  $20,000. 

The  Northern  Ginseng  Co.,  Ltd.,  Aylmer,  Ont.,  has  been 
incorporated  with  a  capital  of  $500,000. 

W.  T.  Pierce.  Ltd.,  has  been  incorporated  with_a  capital 
of  »500,000,  to  take  ower  and  extend  W.  T.  Pierce's  re- 
tail drug  stores  in  Toronto,  and  to  enter  the  wholesale 
field. 

T.  W.  Goodyear  has  sold  his  drug  business  at  London, 
Ont.,  to  N.  M.  Lee. 
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WHAT  IS  YOUR  WINDOW  WORTH? 


Some  window  dressing  helps 


MOXEY  sewed  up  in  a  mattress  or  hidden  in  a 
sock  earns  nothing.  Neither  do  store  windows 
which  are  not  kept  working  as  "silent  sales- 
men.'* Various  estimates  have  been  made  in  judging 
the  cash  value  of  windows  as  sales  stimulators. 

At  least  one  firm  in  each  of  the  three  largest  U.S. 
cities.  New  York.  Chicago  and  Boston,  values  its  win- 
dows at  $150,000  per  year.  A  St.  Louis  firm  says  its 
windows  are  worth  $25  per  day.  and  a  hardware  con- 
cern in  Minneapolis,  charges  the  department  using  the 
display  windows  a  rental  of  $50  per  month.  Canadian 
business  houses  place  a  high  value  on  their  windows, 
but  we  have  not  yet  seen  it  figured  out  in  dollars  and 
cents. 

The  vote  is  unanimous  that  windows  are  an  effective 
means  for  getting  a  selling  appeal  to  the  people  in  the 
street.    So  why  not  use  them  to  the  fullest  extent? 

In  cases  where  display  material  is  supplied  by  the 
manufacturer  and  used  by  the  dealer  simultaneously 
with  the  popular  advertising  of  the  manufacturer  the 
benefits  to  the  manufacturer  and  the  dealer  are  mutual. 

We  have,  on  different  occasions,  attempted  to  deter- 
mine the  value  of  window  space  by  dealers  and  manu- 
facturers of  various  products,  and  find  that  in  every 
case  the  value  of  the  window  is  appreciated,  that  is.  all 
realize  that  the  window  is  valuable  as  a  "silent  sales- 
man.'" though  some  place  a  greater  proportional  value 
upon  it  than  others. 

One  thing  the  dealer  must  realize  in  order  to  make 
his  window  effective  is  that  it  must  be  given  serious 
attention  and  the  view  made  attractive  from  the  out- 
side. Window  trimming  is  not  the  office  boy's  job.  It 
is  generally  recognized  that  the  high-class  store  has 
high-class  windows ;  and  vice  versa,  the  high-class  win- 
dows have  high-class  stores  behind  them  to  back  up  the 
promises  made  by  the  windows. 

All  dealers  are  of  the  opinion  that  much  good  can 
be  done  along  the  lines  of  better  window  display  by 
reproducing  pictures  of  the  better  window  trims ; 
though  the  excellence  of  many  a  window  display  has 
been  lost  in  the  photograph  because  of  poor  photo- 
graphy. To  get  a  good  window  photograph  isn't  at  all 
difficult.     There  are  no  "tricks"  in  the  task.     If  the 


photographer  observes  the  simple  rules  of  the  art  his 
photograph  will  show  your  display  favorably. 


TO  PHOTOGRAPH  A  WINDOW  DISPLAY. 

Take  the  picture  at  night.  Have  all  lamps  except 
those  lighting  the  window  put  out  while  taking  the 
picture. 

Have  the  window  well  lighted.  Replace  temporarily 
all  25-watt  and  50-watt  lamps  used  in  the  top  of  the 
window  with  75-watt  and  100-watt  lamps. 

If  reflections  from  street  lights  or  from  windows 
across  the  street  appear  in  the  window  glass,  arrange 
to  have  such  lights  put  out  or  shielded  while  the  picture 
is  taken. 

See  that  no  glare  from  lamps  in  the  window  enters 
the  lens  of  the  camera.  Glaring  lights  cause  large 
rings  or  "ghosts." 

Never  use  flash-light ;  it  shows  in  the  picture. 

Use  portrait  film  for  the  picture  if  possible. 

Set  the  camera  solid  and  level  in  front  of  the  window. 

If  the  window  is  well  lighted  the  average  camera 
should  be  stopped  down  to  at  least  32  to  get  a  sharp, 
clear  picture. 

The  smaller  the  top  the  longer  the  exposure  neces- 
sary. Usually  an  exposure  of  at  least  15  minutes  is 
required. 

Make  the  print  on  glossy  paper. 

Dirty  windows  look  "sloppy."  No  argument  about 
it  at  all.  Make  some  person  responsible  for  keeping 
your  windows  clean  and  have  your  store  the  brightest 
on  the  street. 

The  inside  surfaces  of  windows  are  easily  cleaned 
with  tepid  water  applied  with  a  chamois  skin,  then 
dried  and  polished  with  cheese  cloth.  However,  to  get 
a  brilliant  surface  on  the  outside,  a  cleaning  solution, 
applied  after  the  surface  dirt  has  been  removed  with 
water,  is  usually  necessary.  A  mixture  of  a  pint  of 
water,  an  ounce  each  of  liquid  ammonia,  grain  alcohol, 
and  pulverized  whiting,  applied  with  a  soft  cloth  and 
rubbed  off  after  being  allowed  to  dry.  will  have  a  last- 
ing brilliant  surface  that  shows  up  well. 


A  Couple  of  seasonable  window  backgrounds  that  can  easily  and  cheaply   be  made  through  the  use  of  tissue  papers  which  druggists  nsuaUy  sell 

through  their  own  stores. 
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WHAT  DEALERS  WANT  TO  KNOW 
ABOUT  ADVERTISING 


JUST  what  are  the  things  that  retail  merchants 
want  most  to  know  about  advertising? 
Here  are  eight  questions  and  their  answers 
summed  up  for  the  benefit  of  retailers. 

1.  What  particular  facts  about  advertising 
are  merchants  interested  in  knowing?  A.  Those 
that  have  proved  most  effective  in  increasing 
sales,  reducing  costs  and  increasing  profits. 

2.  Will  advertising  cut  down  selling  expense? 
How?  A.  Yes,  judicially  done.  By  increasing  sales 
and  by  speeding  turnover. 

3.  At  what  percentage  of  sales  costs  does 
advertising  cease  to  be  an  economy?  A.  This  varies 
with  the  line  being  advertised.  An  advertising 
expenditure  of  more  than  10  per  cent,  of  retail 
sales  could  not  be  profitably  maintained. 

4.  What  kind  of  newspaper  publicity  is  most 
resultful  for  the  retailer?  Why?  A.  The  truly 
kind  that  has  human  interest  news  and  that  ap- 
peals to  our  senses  of  usefulness,  vanity  and  econ- 
omy. 

5.  How  about  a  specific  appropriation  for 
advertising?  A.  It  is  desirable,  but  should  be 
sufficiently  elastic  to  follow  changes  of  fashion 
and  demand. 

6.  In  making  an  appropriation,  is  it  advisable 
to  give  more  to  one  class  of  merchandise  than 
to  another?  A.  Long  profit  lines  are  usually  and 
rightfully  given  a  more  liberal  appropriation. 

7.  When  is  it  advisable  to  spend  more  than 
general  usage  permits  on  any  special  class,  if 
ever?  A.  Whenever  one  wishes  to  shock  public 
consciousness  to  the  importance  of  some  special 
merchandise. 

8.  What  effect  should  a  store's  standing  in 
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a  community  have  upon  the  type  of  publicity 
employed?  Should  it  feature  style  and  quality? 
Should  it  talk  bargain  values?  A.  The  publicity 
employed  by  a  store  should  be  in  keeping  with 
its  standing  in  a  community.  It  should  feature 
style  and  quality.  A  store  should  not  talk  bargain 
values  too  often.  Only  indulge  in  it  when  the 
values  are  really  very  much  above  what  is  being 
offered  elsewhere. 


INTERESTING  READERS   IN  ADVERTISING 

"T  HE  Sydney  (C.  B.)  Post  to  interest  its  sub- 
*■  scribers  and  readers  in  its  advertising  is  run- 
ning every  Friday  a  page  of  small  ads.  of 
local  merchants,  and  in  these  ads.  is  purposely 
mis-spelling  some  words  and  is  offering  prizes  for 
those  who  send  in  correct  lists  of  these  misspelled 
or  missing  letters.  The  notice  at  the  top  of  this 
Post  Business  Guide  reads  as  follows : 

$10.00  GIVEN  AWAY  EVERY  FRIDAY 

CONDITIONS  Nine  letters  have  been  purposely 
omitted  from  the  advertisements  on  this  page, 
or  wrong  letters  have  been  substituted  for  them. 
The  letters  thus  dropped  when  correctly  arran- 
ged spell  "Daily  Post."  Find  these  letters,  name 
the  words  and  the  advertisements  in  which  they 
appear  and  mail  your  answer  to  the  Guide  Page 
Manager,  care  of  The  Post.  Neatness  and  or- 
iginality together  with  correctness  will  be  con- 
sidered in  determining  the  winners.  Neither 
employees  of  the  Post  nor  members  of  their 
families  are  eligible.  Replies  will  be  received  up 
to  Wednesday  evening  following  day  of  publi- 
cation and  the  list  of  winners  will  be  published 
Friday.  CASH  will  be  awarded  for  this  page  as 
follows:  First  Gift  $4.00;  Second  gift  $2.00: 
Third  Gift  $1.00;  Fourth  Gift  $1.00;  Fifth 
Gift  $1.00;  Sixth  Gift  $1.00. 

The  contest  is  proving  of  great  interest,  some 
500  answers  being  received  in  a  recent  week. 


i    consistent   advertiser  is    "this   man  Buckley;' 
:  trikes   a   seasonable   note,    too,    in   all   his   ads. 


and  he 


BAYER  GIVES  FREE  GOODS 

Largely  incieased  profits  on  Aspirin  are  insured  by  a 
new  free  goods  deal  which  The  Bayer  Company.  Limited, 
put  into  effect  on  June  I.  last.  Free  '"Bayer  Tablets  of 
Aspirin"  are  now  given  on  quantity  orders  of  12's  and  21  s 
only  as  follows:  One-half  dozen  free  with  3  dozen  lots 
and  5%  discount;  1  dozen  free  with  6  dozen  lots  and  10'  , 
discount;  and  2  dozen  free  with  12  dozen  lots  and  lO^o  dis- 
count.     Free  poods  are  given  in  the  size  ordered.   . 

Because  "Bayer"  is  continuing  the  great  \spirin  adver- 
tising, druggists  are  urged  to  buy  1"  get  the  free  goods,  save 
the  discount,  and  earn  greater  profits.  They  can  insure 
their  share  of  the  business  created  by  the  campaign  in  their 
home  newspapers  without  any  cost  to  diem  by  showing  a 
Bayer  window  display  in  colors.  One  of  these  handsome 
outfits  will  be  sent  free  by  simph  sending  your  address  to 
The  Bayer  Company.  Limited,  Windsor,  Ont. 
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REMARKABLE  DEVELOPMENT  OF  THE 
MODERN  DRUG  STORE 


Change  from  old  apothecary  shop — Now  modern  drug- 
store is  a  department  store — Prescriptions  and 
soda  iouutain — Patents  and  side  lines. 


A  FEW    \ears  ago  every  town  and  city  had  its  apothe- 
gist-  to  sell   cigars.     They  did  not  think  of  a  soda 
cary  shops.     At  that  time  it  was  unethical  for  drug- 
fountain.     They  dealt  only  in  drugs  and  prescriptions. 

Since  then  there  has  been  a  remarkable  development  in 
the  drug  business. 

Today  the  drug  and  and  prescription  business  is  only  one 
of  the  many  departments  in  a  modern  drug  store.  Most 
of  the  business  is  in  other  departments.  Cigars,  ice  cream. 
candy,  toilet  gods,  stationerv.  patent  medicines,  and  other 
lines  have  been  added. 

This  change  from  the  apothecary  shop  to  the  modern 
drug  store  is  one  of  the  most  remarkable  developments  in 
modern  business. 

The  druggist  has  changed  with  the  business.  He  was  a 
prescription  filler.  Now  he  must  be  a  wide-awake,  ener- 
getic business  man  and  executive,  as  well  as  a  thoroughlv 
educated  professional  man. 

Opportunities  for  Profit 

The  opportunities  for  profit  in  the  drug  business  are 
greater  than  in  almost  any  other  business  today.  Drug 
stores  do  business  Sundays  and  holidays  when  most  other 
stores  are  closed.  Tliev  also  are  open  several  hours  each 
dav  after  other  stores  are  closed. 

This  gives  druggists  an  opportunity  to  make  big  profits. 
It  also  presents  problems  different  from  those  of  most  busi- 
men. 

The    long   hours    are  a  serious    problem.     I  hless    h 

able  to  organize  hi-  business  SO  that  he  can  !>e  away  from 
it  a  part  of  the  time,  the  average  druggist  is  liable  to  wear 
him-. -If  out  from  overwork  at   the  time   when  he  should  be 


in  his  prime.     He  must  be  able  to  leave  his  business  to  get 
the  exercise  and  recreation  he  needs. 

He  must  have  a  system  which  gives  him  information 
about  his  business  whether  he  is  in  the  store  or  not.  His 
system  must  furnish  an  incenlive  to  his  clerks  to  handle 
thei.-  part  of  the  business  to  the  best  of  their  ability.  It 
must  give  him  business  records  without  long  bours  of  over- 
time work  on  his  books  and  accounts. 

Lessons  Learned  from  Department  Stores 

I  p-to-date  druggists  have  learned  a  lesson  from  the  big 
successful  department  stores 

In  department  stores  many  different  kinds -of  merchan- 
dise are  sold.  Each  department  has  its  particular  kind  of 
merchandise.  Each  department  must  have  its  own  records. 
These  record-  show  whether  the  department  is  making  or 
losing  money. 

Until  department  stores  adopted  systems  which  enabled 
them  to  keep  department  records,  they  were  not  successful. 

The  modern  drug  store  is  similar  to  the  modern  depart- 
ment store.  Many  different  lines  of  merchandise  are 
handled. 

Successful  druggists  have  found  that  they  need  records  to 
show  how  much  money  they  are  making  on  each  line  of 
merchandise.  These  records  show  which  departments  are 
most  profitable.  Thev  enable  the  druggist  to  give  the 
needed  attention  to  any  department. 

With  the  proper  records  he  need  not  wait  until  the  end 
of  the  year  to  know  if  a  department  is  profitable.  Many 
druggists  ha\e  lo-t  thousands  of  dollars  because  they  did 
not  kn  ow  until  inventory  time  that  certain  d?partm<  nts  wen- 
n  il  profitable. 
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C.  PH.   A.  CONVENTION  SUMMARY 


By  P.  J.  Fitzpatrick 


LIEUT-GOVERNOR  Wm.  Pugsley  and  Mayor  Schofield 
of  St.  John.  _\.B..  welcomed  the  delegates  to  the  ninth 
annual  convention  of  the  Canadian  Pharmaceutical 
Association  when  that  body  met  in  St.  John  on  August  16, 
17  and  18  last.  It  was  a  successful  convention — in  point 
cif  attendance  and  in  advancement  made  in  the  interests  of 
pharmacy. 

President  Geo.  0.  Spencer  of  the  New  Brunswick  Associa- 
tion was  chairman  of  the  first  meeting,  and  thereafter  J.  C. 
Tremble  of  Montreal,  the  president  of  the  C.  Ph.  A.,  took 
charge  of  the  meetings. 

After  registration,  the  president's  address  and  secretary's 
report  were  read.  President  Tremble,  in  his  address,  re- 
ferred to  events  of  the  past  year,  and  summarized  the  situa- 
generally  as  it  affected  the  druggists.  He  expressed  grati- 
fication at  normal  reports  made  by  members  telling  of  in- 
cidents in  connection  with  the  pharmaceutical  business,  of 
exigencies  that  had  arisen  and  measures  taken  to  overcome 
or  cope  with  them.  He  predicted  brighter  times  not  far 
away. 

Establish  Canadian   Formulary 

G.  E.  Gibbard,  secretary-treasurer,  gave  much  informa- 
tion of  benefit  to  druggists.  The  financial  report  showed 
a  substantial  balance  on  the  right  side.  An  important  re- 
port of  the  committee  on  Canadian  formularv  was  presented 
by  E.  R.  Ingraham  of  St.  John,  who  made  reference  to  the 
advisability  of  adopting  some  method  of  uniformity  in  the 
manufacture  of  pharmaceuticals.  The  committee  deemed 
it  wise  to  have  the  preparations  made  in  accordance  with 
the  Canadian  formulary  instead  of  according  to  the  national 
formularv  or  any  other  standard. 

All  of  the  morning  session  and  practically  all  of  the 
afternoon  session  of  the  last  day  were  given  over  to  dis- 
cussion of  the  revised  constitution,  as  submitted  by  the 
committee  of  revision. 

Reports  from  committees  were  tabled  and  F.  S.  Mearns. 
legal  advisor  to  the  association,  informed  the  delegates  on 
legislative  matters  pertaining  to  the  association. 

On  constitu'ional  amendments  strong  objection  was  voted 
to  the  clause  which  allows  the  executive  power  to  alter  the 
constitution  without  final  ratification  of  such  alteration  at 
the  next  annual  meeting.  The  delegates  from  Quebec  led 
the  fight  for  an  amendment  to  give  this  power  to  the  annual 
convention,  one  delegate  going  so  far  as  to  say  that  without 
the  amendment  the  constitution  was  not  worth  a  "cent." 
Despite  this  alarming  assurance,  the  amendment  was  voted 
down  bv  a  good  majority.  The  constitution  was  adopted 
finallv   as   revised. 

Secretary    Gibbard    read    correspondence    resardins    the 

failure  of  the  British  Columbia  branch  to  send  a  delegate. 

Thev  wrote  explaining  that  they  had  been  legally  advised 

that  their  constitution  contained  no  sanction  to  send  a  dele- 

This  would  be  righted  and  they  would  be  represented 

t   year. 

Next  veai's  convention  will  be  held  at  the  ''twin  cities'' — 
Port  Arthur  and  Fort  William. 

Ml  Canada  Represented 

Druggist^  from  eight  provinces  in  Canada  were  in  at- 
tendance at  the  convention.  British  Columbia  was  the  only 
pro\ince  having  no  representation   and  this  was  due  to  a 


technicality.      Among  those  present  were  E.  Nesbit  of  Win- 
nipeg   who  was  president  for  the  five  vears  during  the  war. 

Four  other  charter  members  of  the  association  were 
present.  They  are  S.  H.  Hawker  of  St.  John.  G.  A.  Bur- 
bridge  of  Halifax,  J.  E.  Tremble  of  Montreal.  G.  E.  Gibbard 
of  Toronto. 

Among  others  present  were  R.  C.  Fuller  of  Amherst. 
Alexander  Stewart  of  Guelph.  Out..  T.  E.  McLellan  of  Gait, 
Out..  W.  J.  MacMillin.  president  of  the  Saskatchewan 
society,  and  T.  R.  Blaine  of  Bow  Island,  president  of  the 
Alberta  society. 

Among  the  entertainments  provided  for  the  delegates 
were  a  visit  to  the  plant  of  T.  S.  Simms  &  Co.:  an  automo- 
bile trip  to  points  along  the  Kennebecasis  River  where  a 
clam-bake  was  held:  a  tour  through  the  N.  B.  Telephone 
building;  a  visit  on  board  H.M.S.  Cambrian;  a  tea  at  the 
Manor  House:  a  theatre  party  at  the  Imperial:  a  banquet 
in  tlic  Royal  Hotel,  with  Mayor  Schofield  and  Commander 
J.   D.   D.   Stewart  of  the  "Cambrian"   as  guests. 

The  local  committee  which  had  charge  of  the  arrange- 
ments here  was  composed  of  S.  M.  Wetmore,  chairman.  E. 
Clinton  Brown,  secretary.  George  Ross,  .1.  H.  Crockett,  F. 
W.  Munroe.  George  F.  Coupe,  Willani  Mahoney,  and 
Ge  :rge   0.   Spencer,   Monctcn. 

The  nvpticii  committee  wis  composed  of  M.\  and  Mrs. 
George  '  .  Spencer.  Moncin.  Mr.  and  Mrs.  J  M-D.  '>i^«\ 
Miiiv'O'i.  M;.  and  Mrs.  E.  Ci'r»i-  n  B-  wv.  St  film;  Mr. 
an!  Mrs  S.  M  Wet-nore,  St.  John.  Miss  Sl>>:.,  St.  John; 
C  IV  Hick?/,  Chatham:  \.  W  C  ■  >:i!ts.  NclL  Devon.  1. 
B  D.  !  .  M.'-.enzie.  Chatham:  Fi  U.  W". ..flw<  rth.  Sackville, 
in  •  fJrorrc  i  ess,  St.  Join. 

Notes  of  the  Convention 

G.  A.  Burbridge.  the  newly-elected  president  of  the  C. 
Ph.  A.,  is  a  Nova  Scotian.  with  his  home  in  Halifax.  He 
is  Secretary-Registrar  of  the  N.S.  Pharmaceutical  Society 
and  dean  of  the  Department  of  Pharmacy  in  the  Dalhousie 
I  niversity. 

Mayor  Schofield  in  his  address  of  welcome  to  the  visiting 
druggists  made  himself  solid  when  he  told  of  his  own  con- 
nection with  the  drus  trade.  Not  only  had  he  a  sort  of 
brother  feeling  for  druggists,  but  some  years  ago  he  had 
spent  some  time  with  a  wholesale  drug  firm  in  Hartford, 
Conn.  Hon.  James  I.  Fellows  of  Fellows'  Hvpophosphites 
fame,  had  been  an  uncle  of  his.  His  wife  had  been  the 
daughter  of  a  well  known  druggist,  so  he  had  had  some 
little  experience  in  drug  matters. 

The  C.Ph.A.  is  establishing  a  head  office  at  Toronto  for 
the  transaction  of  all  business  arising  of  interest  to  the  As- 
sociation and  its  members.  A  fully-equipped  staff  will  be 
installed.  A  special  committee  has  this  matter  in  charge. 
It  is  composed  of  Messrs.  T.  E.  McLellan.  chairman:  E. 
Nesbi't.  Winnipeg:  Ed.  Vadboncoeur.  Montreal:  Col.  J.  B. 
D.  McKenzie.  Chatham.  N.B. :  F.  S.  Mearns.  solicitor. 
Toronto:  and  G.  E.  Gibbard.  secretary.  Toronto. 

One  of  the  decisions  of  the  Convention  was  the  levying 
of  a  $2.00  per  capita  tax  to  keep  alive  and  active  the  as- 
sociation. 

The  Quebec  Association  has  withdrawn  from  membership 
in  the  C.Ph.  \. 
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THE  ANALYSIS  OF  MERCHANDIZING 


Plan  your  work  so  as  to  understand  it --Buying,  selling, 
control,  important  fundamentals—Display,  adver- 
tising, personality,  the  avenues  to  success. 


Bv  Frank  Stockdale 


Now.  gentlemen,  the  way  to  look  at  this  merchandising 
proposition,  as  the  most  hard-headed  merchants  tell  it  to 
me,  is  to  lay  out  your  job.  They  say:  let  us  see  what  our 
job  is  first  and  then  we  will  go  out  after  improving  it.  Tf 
we  don't  have  an  understanding  of  what  our  job  is.  it  is 
hard  to  work  on  it. 

The  speaker  here  blackboarded  a  brief  analysis  of  the 
retail  druggist's  job.  continuing: 

In  the  first  place  it  is  BUYING:  in  the  second  place,  it 
is  SELLING:  and  in  the  third  place  it  is  CONTROL,  but 
we  can't  call  this  selling  job  one  job  and  discuss  it  very 
well. 

It  used  to  be  one  job.  and  in  some  stores  it  is  still  one 
job.  And  in  stores  where  it  is  one  job  they  are  greatly 
handicapped,  because  in  some  places  it  is  done  three  ways. 
Those  three  wavs  of  selling  are:  DISPLAY.  ADVERTISING 
and  PERSONAL  SELLING. 

Now  in  everv  store  we  will  separate  the  buving  and  sell- 
ing, and  we  have  CONTROL  OF  BUYING  AND  SELLING. 

We  have  three  things  in  our  stores  to  control.  \^  e  have 
to  control  the  cash:  we  have  to  control  the  help,  and  wc 
have  to  control  the  stock. 

There  is  just  one  other  thing  that  is  in  your  store  at  times, 
and  that  is  customers.  And  it  depends  upon  how  you  do 
these  things  how  many  customers  come  in  and  how  many 
customers  come  back. 

Of  course  the  end  you  are  seeking  is  sales  and  profits. 
In  order  to  have  that  you  have  got  to  have  customers. 

Now  those  of  vou  in  the  small  towns  who  have  neighbor- 
hood stores,  where  a  man  has  to  sell  to  the  same  people 
over  and  over  again,  and  when  he  loses  those  customers  he 
loses  all  the  customers  he  has.  There  is  the  transient  trade 
and  the  neighborhod  store.  The  man  who  has  the  neighbor- 
hood store  has  to  have  a  policv  of  absolute  satisfaction.  If 
he  has  not  that  behind  his  business  he  will  not  get  far. 

Even  the  transient  store,  where  thev  depend  to  a  certain 
extent  on  the  same  people  dropping  back  if  thev  are  pleas- 
ed with  the  service,  the  policy  of  general  satisfaction  is  of 
paramount  importance. 

Of  course  when  we  get  into  some  of  the  big  metropol- 
itan centres,  vou  will  find  some  with  an  ever-moving-on 
crowd. 

But  vou  still  find  among  these  John  Wannamaker  and 
Mashall  Fields  carrving  on.  Thev  have  given  satisfaction. 
The  customer  is  interested  in  getting  satisfaction  for  the 
monev  invested.  Now  that  satisfaction  may  not  agree  with 
what  vou  think  ought  to  be  satisfaction,  but  nevertheless  a 
customer  is  the  sole  judge  of  his  satisfaction. 

Do  You  Measure  Dp  To  Your  Job? 

There  is  no  man  can  judge  of  what  is  vour  satisfaction, 
is  there?  And  there  is  no  man  who  can  judge  what  the  cus- 
tomer's sa'isfaction  is.  You  have  got  to  find  out  what  that 
satisfaction  is  and  then  give  the  kind  of  service  that  appeals 
to  those  sustomers. 

Now  this  retail  merchant's  job.  we  can  divide  it  roughly 
into  two  jobs —  I  saw  an  article  written  the  other  day  about 


three  for  a  nickle  retailers,  depreciating  the  retailer,  and 
someone  reprimanded  the  writer  for  it.  The  retail  merch- 
ant, the  retail  druggist,  the  average  retail  druggist  is  where 
he  is  in  his  business  today,  more  because  of  the  bigness  of 
the  job  than  of  the  littleness  of  the  man.  If  we  allow  anv- 
body.  either  ourselves  or  outside  ourselves,  to  think  we  do 
not  measure  up.  we  ought  to  get  out  right  away.  But, 
gentlemen,  we  do  measure  up.  hut  we  lack  organization  in 
our  store,  in  our  towns,  organization  in  our  province,  organ- 
ization in  the  Dominion,  because  if  the  organization  does 
not  exist  back  there  in  your  store  you  are  never  going  to 
get  the  real  conception  of  it  as  you  go  higher  up.  So  we 
want  to  start  with  that  organization.  This  is  a  tremendous 
underlaking  to  do  these  things. 

If  I  know  this  audience  well  enough.  I  could  say  we  will 
divide  this  audience:  over  here  we  wil  put  the  buyers  and 
over  there  we  will  put  the  sellers.  I  would  find  that  a  lot 
of  these  men  are  very  much  better  buyers:  others  are  very 
much  beHer  sellers.  I  would  separate  them  into  two 
groups,  and  I  would  say:  we  will  reserve  the  front  row 
here,  gentlemen,  for  those  who  combine  these  two,  being 
both  good  buvers  and  good  sellers. 

Do  you  think  I  would  need  more  room  in  the  front  row? 
I  hope  so.  But.  gentlemen,  there  are  not  very  many  of  us 
who  are  both  good  buyers  and  good  sellers. 

Now  the  good  buver  does  not  often  ower-estimate  his 
selling  abilitv.  but  the  good  seller  often  over-estimates  his 
buving  abilitv.  because  selling  ability  takes  a  certain 
amount  of  egotism,  and  the  result  is  that  he  overestimates 
his  qualities. 

The  proof  is  that  the  average  retail  druggist  carries  just 
about  twice  as  much  stock  as  is  necessary  to  take  care  of 
the  volume  of  business  that  he  does.  And  when  he  does 
this,  he  cripples  himself,  he  weights  himself  down.  He  puts 
shackles  on  his  feet  and  loads  on  his  shoulders,  whenever 
he  does  it.  and  it  is  hard  for  him  to  keep  up  in  the  compet- 
itive race  of  buving  and  selling.  Let  me  give  you  a  suc- 
cessful merchant's  creed: 
''Buv  In  Cold  Blood  And  Sell  With  Enthusiasm." 

The  speaker  commented  laughing:  "There  are  more 
buvers  in  this  crowd  than  I  thought." 

Now-,  he  continued,  there  is  a  little  danger  in  this  —  the 
place  people  forget  is  between  the  two.  thev  get  their  wires 
crossed  and  thev  buv  with  enthusiam  and  sell  in  cold  blood. 
It  is  an  absolute  fact.  The  average  merchant  buys  with 
more  enthusiam  than  he  sells.  He  has  to  watch  himself  to 
keep  from  it  too.  He  has  to  take  himself  in  hand.  I  can 
verifv  the  second  more  than  the  first  because  I  go  into  their 
stores  and  see  them  do  it.  Now  take  any  short  epigram- 
matic sentence  like  that  and  it  is  dangerous. 

That  "cold-blood"  does  not  mean  that  you  are  just  going 
back  and  freeze  up  in  youi  store.  What  you  want  to  do 
is  to  analyze  in  cold  blood,  plan  in  cold  blood.  Don't  get 
excited  over  the  thing.  Lay  out  your  plans  for  selling  and 
when  vou  lav  out  your  plans,  you  will  do  it  in  cold  blood. 

(Continued  on  page  26 ) 
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A  LIVE  DRUG  STORE  WITH  A  FINE 
PHONOGRAPH  SECTION 

* 

F.  C.  Weber,  Peterborough,  Ontaiio,  makes  big  sales  in  this  line— Has  special 
demonstrating  room~  Separate  department  for  records- 
Numbered  series  plan  Kelps  locate  any  record. 

By  D.  G.  Maclnnes 


THAT   phonographs   and    records   can    be    sold   to    ad- 
vantage in  a  drug  store  has  been  proven  by   F.   C. 
\S  eber  of  Peterboro'.      Mr.   Weber  has  a  section   of 
his  store  devoted  to  the  sale  of  this  line  that  is  complete  in 
every  detail. 

To  demonstrate  new  machines  lie  has  a  small  room  off 
from  ibe  main  show  room,  comfortably  furnished,  in  which 
bis  customers  may  sit  down  in  a  comfortable  chair  and  bear 
any  machine  or  record  played  that  they  wish  to  hear. 

"We  have  got  the  homelike  surroundings  in  this  room." 
said  Mr.  ^  eber.  "A  person  can  come  in  here  and  when  he 
or  she  sits  down  in  tbis  quiet  room  and  hears  some  good 
music  bis  or  her  mind  is  taken  away  from  all  troubles. 
That  is  the  time  when  it  is  tbe  easiest  to  make  a  sale. 

"We  play  the  machines  thai  customers  themselves  want 
to  hear.  We  do  not  play  a  $300  machine  if  they  want  a 
1200  one. 

"This  quiet   restful   room  lias  pone  a   long   way  to   help 
make   sales.        A   customer   may 
come  in  tired,  after  having  done 
a  lot  of  shopping,  and  it  makes 
the  room  doubly  attractive. 
Separate    Room    for   Records 

\\  eber"s  have  a  separate  room 
for  records.  The  records  are 
methodically  kept  pn  racks 
where  they  can  be  located  in  the 
least   possible  time. 

"At  one  time  we  bad  $2,000 
worth  of  records  here  at  a  time," 
Mr.  \^  eber  said.  "The  stock  is 
somewhat  lower  at  present,  how- 
ever. 

"The  records  on  the  shelves 
are  all  of  a  series  and  in  special 
places.  Bv  means  of  the  num- 
ber   we    are    able    to    locate    a 

rd    asked    for    immedi 
There  are  never  anv  records  ly- 
ing around  in  a  heap.     Wekno'.\ 
for     sure     whether     we     have     a 
rd  in  --t'iek  or  not. 

"We  keep  lists  of  all  the 
records  that  we  buy.  From  this 
!i-t  we  can  see  whethei 
particular  record  we  want  to 
look  up  has  been  selling;  regu- 
larly or  not.  There  are 
records  that  sell  re«rularh  for  i 
long  time:  and  others,  llthough 
they  may  onl\  last  a  shorl  time. 
sal  •  for  them 
while    thev    do     i  is!  I  or    in- 


stance.  "Feather  Your  Nest"  made  a  very    big   bit  when   it 
came  out  first  and  we  had   a  big  demand  for  it. 

""These  lists  show  us  whether  the  sale  is  going  well  or 
not  and  we  know  just  what  to  order,  so  that  we  are  very 
seldom  caught  with  any  old  slock  on  our  hands. 

""  Y\  e  have  found  that  a  way  in  which  we  made  many 
sales  is  by  playing  the  new  records  on  the  Brunswick 
demonstrating  machine  in  the  store.  It  can  be  heard  from 
the  street,  so  that  when  any  persons  passing  bv  tbe  store 
hear  a  record  that  attracts  them,  if  they  do  not  come  in  to 
purchase  it  then,  thev  are  likely  to  do  so  some  time  later. 

The  summer  time  is  the  best  time  for  sales  of  records. 
1  hen  there  is  a  big  demand  for  dance  music.  The  sale  of 
machines,  however,  lias  fallen  down,  somewhat,  mainly 
because  of  the  price.  I  think.  The  public  is  waiting  for 
the  drop  in  prices  that  has  nof  come.  Because  of  tbis  we 
have  only  a  very  small  stock  of  machines  on  hand." 


Iri  the  phonograph  sec  ion  F.C.  Weber's  Peterboro  drug:  store 


Flower  Section  Helps  Oct 

Here  it  might  be  explained 
that  Mr.  \^  eber  has  quite  an  ex- 
tensive flower  section  in  his  store 
which  he  runs  during  the  winter. 
This  is  in  the  space  where  he  has 
the  ice  cream  department  during 
the  summer. 

The  flowers  seem  to  he  a  draw- 
ing power  for  record  sales  as 
well,  as  he  says:  "If  a  person 
has  money  enough  for  flowers 
he  has  enough  for  records.  \^  e 
sell  quite  a  number  of  records 
to  people  who  come  in  for 
flowers.  The  flowers  draw  tbe 
(lass  of  trade  who  have  money 
and  a  love  for  music,  so  that 
thev  are  a  direct  help  to  the 
record  sales. 

"We  believe  in  combination 
-ale-.  If  they  come  in  to  buv 
flowers  and  hear  a  eavhv  record, 
if  it  isn't  sold  to  them  then  thev 
know  where  to  get  it  when  thev 
want    it." 

While  Mr.  Weber  did  not  saj 

iiow  much  bis  record  sales 
totalled  in  a  year,  the  impres- 
sion was  left  that  the  depart- 
ment is  a  good  monej  maker  the 
win de   year   round. 
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Another   Druggist 

Makes  Good 

selling 


PHONOGRAPHS 


RECORDS 


Read  what  is  said  on  the  opposite  page  describing 
how  a  live  retailer  is  making  a  big  success  of  phono- 
graphs and  records.  We  have  a  special  proposition 
for  druggists  which  you  should  know  about,  and 
still  have  openings  for  agents  in  some  localities. 

As  soon  as  you  hear  the  Brunswick  for  itself  you 
will  appreciate  it  for  its  exceptional  tone  which  is 
the  direct  result  of  the  Scientific  All  Wood  Oval 
Horn  and  the  Ultona  Method  of  Reproduction. 

Brunswick  Records 
Play  on  all  Phonographs 

You  have  a  complete  line  when  you  secure  the  Brunswick 
Agency.  Brunswick  Records  are  already  making  a  name  for 
themselves.  Artists  such  as  Godowsky  and  Max  Rosen  record 
exclusively  for  Brunswick  They  are  played  on  any  phonograph 
with  steel  or  fibre  needles. 

Druggists  should  not  delay  in  getting  full  particulars  of  our  special  proposition,  because 
there  is  profit  in  it  and  our  advertising  is  going  on  all  the  time  and  is  undoubtedly  help- 
ing to  create  a  demand  in  your  district. 


the 

Musical  Merchandise  Sales  Co. 

Safe  Canadian  Distributors  :       BRUNSWICK  Phonographs  and  Records. 
Q.R.S. Player  Rolls,  "Gilt  Edge,"  "Rellexo"  and  "Brilliantone"  Needles 

TORONTO  MONTREAL  WINNIPEG 

79  Wellington  St.  West    719DrummondBldg.     143  Portage  Ave.West 


TEAR  OFF  AND  MAIL  THIS  CCLFON  TO-NIGHT 


Musical  Merchandise  Sales  Co. 
79  Wellington  St.  W..  Toronto 

Please  send   me  your  prop    - 

Brunswick  Phonographs  a 

This  does  -  n  any  way. 

Name.. 
Addr<  ss 

Pro 
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A  Reputable  Article  that  Ensures 
Repeat  Orders  and  Steady  Sales 

This  is  a  retail  druggist's  unsolicited  opinion  of  Eno.  You  cannot  sell  an  article  which  gives 
your  customers  greater  satisfaction  ttan  this  universal  laxative,  for  Eno  has  over  filty  years' 
popularity  and  proved  merit  behind  it.  Apart  frcm  this,  Eno  trade  is  ptojilable  trade— for 
Eno  is  too  well  advertised  to  stay  on  your  shelves.  There  is  a  huge  demand  for  Eno  to-day, 
and  sales  are  bigger  now  than  ever  before. 
Is  y"ur  slock  sufficient  to  cope  with  new  customers"  requirement^ 


rlEMTKCIVHtcl 


"Brings  Health  to  Your 

Customers 
and    Profit     to     Your 

Business" 
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FRUIT  SALT 


'Prepared  only  by 
J.C.  ENO,  Ltd.,  "Fruit  Salt"  Works,    LONDON,  England 

Sole  Sales\Hepresentatives: 

HAROLD  F.  RITCHIE  &  CO.,  Limited  10  McC.nl  St.,  TORONTO 

Also  at  New  York  an  J  Sydney,  Anitralia 


A  LINE  TO  STOCK— The  "Acid  Cure"  Spinal  System  of  Treatment 

F.  COUTTS  &  SONS'  Guaranteed 

ACETIC  ACID 

APPROVED  FOR  FIFTY  YEARS 

A  safe,  simple,  and  efficient  Externa'!  Remedy  for  Nerve  Com- 
plaints, Gout,  Rheumatism,  Throat  and  Chest  Complaints, 
Spinal.  Stomach,  Liver,  and  all  Acute  and  Chronic  Diseases. 

C*n  be  obtained  in  large  and  small  size  bottles  from  the  following  wholesale  houses:  — 
Hamilton- Pa' ke  or  Parke.  London.  Ont— London  Drug  Co.  Toronto— Lyman 
Son.  it  Co..  National  Drug  Co..  The  T.  Eaton  Co..  The  Drug  Trading  Co.  Vic- 
toria—National Drua  Co.  Winnipeg— Martin  Bole  &  Wynne  Co..  The  T.  Eaton 
Co.  Kingston— Hobart  &t  Sons.  Montreal— Sharland  &  Co.,  National  Drui  Co.. 
Lyman  Sons  or  Co.     Vancouver— J.  A.  Tepoorten.  Ltd. 

"TAe  Practical  Guide"  containing  Instructions  gratis  from  F.  Coutls  &  Sons 
6  Gt.  Eastern  Street,  London,  England 

Be  sure  to  order  "COUTTS'  Acetic  Acid" 


ESTABLISHED  1837 


HOLLOWAY'S 


PILLS   and 
OINTMENT 

have  earned  for  themselves  a  great  reputatirn  for 
general  utility  and  universal  adaptability.  They 
suit  dwellers  in  all  countries,  and  prevent  and 
cure  diseases  incidental  to  many  climates.  Full 
directions  with  each  box  and  pot. 

Stocked  by  the  leading  Wholesale  Druggutt 
throaghout  the  Dominion. 

Any  suggestion  for  mutual  or  general    advertising  welcomed  by 

THOMAS  H0LL0WAY,  in,  Sonthwark St.,  London,  England 


Selling  to  the  Drug  Trade 

Goods  not  advertised  lie  dormant  on  the  dealer's  shelves.  If  you  wish 
your  goods  given  prominence  in  the  retail  drug  stores  in  Canada,  get 
in  touch  with  our  representatives  for  full  information  regarding  space  in 
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TORONTO  DRUGGIST'S  SUCCESS  IN 
SELLING  BOXED  CHOCOLATES 

Retailer  located  quite  close  to  first-class  confectionery 
has  good  trade  in  high-class  chocolates- 
Chocolate  bars  a  big  seller. 

By  H.  A.  Boyd 


THERE  is  still  a  tendency  among  some  retail  druggists 
to  hesitate  to  handle  lines  of  merchandise  which  are 
not  directly  related  to  the  business  of  dispensing 
drugs.  The  writer  claims,  however,  that  the  druggist  of 
to-da)  must  also  be  a  first  class  merchant.  Present  day 
demands  make  it  imparative  that  druggists  must  handle 
many  specialty  lines  if  they  intend  to  hold  their  trade  and 
win  the  good  will  of  their  customers. 

Druggist  Handles  Good  Range  of  Specialties. 
J.  K.  Patton,  Toronto  druggist, — a  man  thoroughly  pro- 
ficient in  his  own  profession,  has  however,  realized  the 
importance  of  catering  to  the  needs  of  his  customers  in  as 
full  a  manner  as  possible,  and  has  installed  some  good 
specialty  lines — i.e.  confectionary,  stationary,  photo  sup- 
plies, and  several  summer  lines  of  drinks,  bathing  apparel 
etc.  The  results  from  the  sale  of  these  goods  has  been 
most  gratifying  to  himself  and  he  is  also  making  an  ex- 
cellent impression  on  the  residents  of  the  Beach  district 
from  the  standpoint   of  convenience  and  efficiency. 

Confectionery  Department  \  ery  Profitable 

Mr.  Patton  started  this  department  in  a  small  way  hand- 
ling a  good  range  of  boxed  candy  and  the  demand  grew 
until  it  was  necessary  to  increase  the  range  of  goods.  The 
lines  handled  are  those  of  local  manufacture  and  range 
from  60  cents  to  S2.75  a  box.  A  large  show  case  stands 
at  the  front  of  the  store  and  the  stock  is  neatly  arranged, 
both  inside  and  on  the  top.  Besides  this.  Mr.  Patton  has 
a  smaller  case  showing  an  extensive  range  of  bars,  small 
confectionary  lines  and  chewing'  gum. 

Window  Space  Utilized  to  Feature  Confectionery 

This  store  makes  a  rule  of  utilizing  the  window  space  as 
much  as  possible.  The  window  is  changed  every  Tuesday, 
and  generally  contains  a  candy  feature.  The  space  is  di- 
vided by  fancy  partitions  into  about  four  sections  which 
permits  of  a  good  display  using  quite  an  arra\  of  goods. 
When  asked  if  he  was  making  any  special  effort  I'm  Cand) 
Da\  i  Oct  8  l  Mi.  Patton  stated  "I  purpose  dressing  the  win- 
dow next  Tuesday  and  will  leave  it  in  over  Candy  Day" 
"i    have   written  to  some  confectionary    manufacturers   for 


window  decorations  and  hope  to  have  a  good  display. 

Here  is  a  point  retailers  should  note.  Manufacturers  go 
to  a  great  deal  of  expense  preparing  helps  and  window 
trims  for  retailers,  and  the  greatest  advantage  should  be 
taken  of  this  opportunity  to  cash  in  on  the  demand  these 
helps  create. 

Good  Demand  For  Bars  And  Small  Confections. 

As  stated  previously  this  store  has  a  case  displaying 
chocolate  bars  and  small  package  goods.  Mr.  Patton 
states  "I  find  chocolate  bars  a  ready  seller  and  we  sell  lots 
of  all  kinds;  also  there  is  a  steady  sale  for  candy  in  small 
packages." 

Store  Located  Close  To  Confectioner. 

J.  K.  Patton's  store  is  located  not  ten  yards  from  one  of 
the  high  class  confectionery  stores  in  this  district.  Here 
is  a  man  who  handles  a  line  in  face  of  this  competition 
and  makes  money  at  it.  Of  course  it  speaks  volumes  for 
the  man's  courage  and  ability,  but  still  the  fact  remains 
that  customers  demand  this  service.     No      retailer     keeps 
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Bulk  Chocolates 


NUTS 
CREAMS 


FRUITS 
HARD  CENTRES 


54 


c. 


PATTON'S  DRUG  STORE 


2196  Queen  St.  E. 


TORONTO 


r.nicii i i iimmiliii*iim " 

How  J.   K.   Patton  draws   attention  to   his   candy   der»rtm<?nt  in  his 
neighborhood  weekly. 
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MARY  ANNE 

CHOCOLATES 


Why   not  stock    this  fast- 
selling  line  of  chocolates  ? 


5  WONDERFUL  BOXES 

Assorted  Fruits 
Assorted  Cream  Centre* 

Assorted  Nuts 
Assorted   Hard  Centres 
Assorted  Marshmallows 

The  Savoy  Candy  Co.,  Ltd. 

TORONTO,  ONT. 
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Warning  to  Chemists 

The  original  Dr.  Ridge's  Food  is  manufactured  only  at 
The  Royal  Food  Mills,  London  \..  England. 

Wholesalers  and  retailers  should  bear  this  in  mind  when 
ordering,  and  beware  of  imitations.  Dr.  Ridge's  Food 
Ins  over  filiy  years  reputation  and  is  recommended  by 
Doctors,  Nurses  and  Mothers  it i  all  parts  of  the  world. 

Dr.  Ridge's  Food  makes  milk  more  digestible  and  nour- 
ishing and  is  invaluable  for  Infants,  (.rowing  Children, 
Invalids  and  the  Aged. 

The  demand  for  Dr.  Ridge's  Food  is  rapidlj  increasing, 
and  every  store  should  hold  a  stock,  but  it  must  be  the 
genuine  —  The  Dr  Ridges  Food  manufactured  at  The 
Royal  Food  Mills.  London,  V,  England. 


goods  that  will  not  sell  and  the  fact  that  this  department 
has  grown  proves  that  there  is  a  legitimate  demand  for 
confectionery  in  drug  stores. 

Candy's  Relation  To  Other  Lines. 

There  is  no  doubt  about  the  old  adage  that  "Otic  sale 
bads  to  another".  A  gentleman  coming  into  the  store  for 
a  box  of  cand)  on  Saturda\  night  for  the  wife  will  also 
pun  has,  his  Sunday  cigars.  The  ladies  remember  that  the 
pert  nine  is  all  done  or  the  powder  can  empty  or  perhaps 
there  is  no  perfumed  soap  for  the  Sunday  visitor,  and  a 
sale  results. 

The  druggisl  to-day  must  realize  that  he  is  recognized 
as  a  merchant,  and  get  busy  and  speed  up  these  specialty  de- 
partments. There  is  monev  in  all  of  them.  Bring  them 
to  the  notice  of  your  customers,  talk  about  them,  point 
them  out.  advertise  and  you  will  find  your  success  will  be 
just  as  great  as  Mr.  Patton's  and  the  result-  will  be  most 
gratifying. 

Don"l  forget  Candy  Day — Oct. 8th.  and  put  in  a  good 
window  display,  making  sure  you  spruce  up  vour  confect- 
ionery department  as  well  and  your  casual  customers  will 
become   life-long   friends. 


I\  BULK  CANDY  SALES  WEIGHING  IS  IMPORTANT. 

Bad  management  cuts  the  profit  on  confectionery  to  no 
little  extent  in  many  establishments.  Overweight  is  one 
of  the  greatest  evils.  If  there  is  a  small  amount  in  the 
scoop  when  the  scale  balances,  the  clerk  is  inclined  to  throw 
it  in  for  appearances'  sake.  This  means  a  big  loss,  espec- 
ially in  high  grade  chocolates,  many  of  which  are  worth 
over  a  cent  each.  Here  is  how  one  dealer  summed  up  the 
problem:  "Suppose  that,  in  selling  -10-cent  chocolates. 
that  in  each  ten  cents"  worth,  an  ounce  over  is  given,  which 
in  itself  does  not  look  like  very  much.  But  that  amounts 
In  In  cents  per  box  of  5  pounds,  and  if  20  boxes  were  sold 
in  a  week  it  would  mean  a  straight  loss  of  S8.00.'"  The 
scales  should  be  placed  as  close  as  possible  to  the  cand) 
case,  and  the  need  of  full  weight,  and  no  more,  impressed 
upon  the  clerks. 

LOOK  AT  CANDY  SALES  NOW. 

This  is  a  good  time  for  'he  dealer  to  jro  strongly  after 
business   in  candy   and   confectionery.     Summer  is   a    fair- 

h    g I  season  for  its  sale,  but  as  the  davs  net  tinder  the 

fountain  is  apt  to  become  less  busy' and  the  candy  counter 
more  attractive,  it   proper  attention  is  given  it. 

MAKE    \\  OCCASIONAL  CANDY  DISPLAY. 

One  of  the   tnosl    important   fhinprs  in   successfully   sell- 

mfectionerj   i-  to  net  the  people  coming.     To  d<>  this 

the  facl  tlta'   you  sell  this  line  must  be  brought     to     their 

attention.     Our  ol   the  wavs  in  which  tlii.-  ran  be  done  to 

ad\  anli i-  b)    v\  indon    display . 

Sale-  of  candies  depend  to  a  lame  extent  on  the  attention 
given  to  this  line.  Freshness  is  essential.  The  dealer 
iverstock.  There  is  a  difference,  however,  between 
overstocking  and  carrying  enough  stock  I"  suit  vour  cus- 
tomers. 


DRl'f;  III  PRl  SENTATIVE  IN  CABINET 

J.  A.  S'ewart,  M.I'.,  has  been  railed  to  the  cabinet  b\ 
Premier  Meighen  and  given  the  portfolio  of  railways  and 
canal  - 
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CANDY  A  DEPARTMENT:   NOT  A  SIDE  LINE. 

WH\    do  some  druggists  make  a  greater  success     of 
their  candy  department  than   others?    Because     the 
successful  ones  give  more  attention  to  the  department 
than  do  the  unsuccessful   ones. 

Mr.  McKeen,  of  Chittenden  &  McKeen.  Penticton.  B.  C. 
was  asked  the  question  "What  do  you  think  of  the  candy 
department  as  a  side  line,  and  how  do  you  handle  it?" 
Here  is   his  replv: 

"T  do  not  make  a  side  line  of  confectionery — it  is  quite 
an  important  department  in  our  store.     We  find  it  pays  us 


able  trade  from  him.     This  i-  one  of  the 
confectionery  is  of  value. 


indirect     ways 


NATIONAL  CANDY  DAY. 

What  are  you  druggists  doing  to  boost  Candv  Dav  and 
get  vour  share  of  the  resultant  profit? .' 

Saturday.  Oct.  S,  will  be  Candy  Day.  President  William 
Robertson.    Allan    Ross    and    C.    J.    Bodley    of    the    • 
utive   Committee   of  the   Confectionery.   Biscuit   and  Choc- 


interior  of  Chittenden  &  McKeen' s  drug  store  at  Penticton.   B.C.     Note    the  prominence  given   hexed  candy  stocks. 

quite  well  too.  and  makes  up  for  the  small  profits  which  olate  Industries  of  Canada  have  announced.  On  this  day 
we  get  on  many  of  the  staple  lines  we  handle.  It  has  an-  the  slogan.  "Evervbodv  Loves  Candv."  in  orange  and  blue 
other  value  too — it  helps  to  bring  us  other  business.  posters,    will    be    adopted    bv    thousands    of    retailers    in 

""A  few  mon.hs  ago  a  fellow  dropped  in  late  one  night      Canada,  and  shown  from  the  windows  of  their  stores, 
to  buy  some  chocolates.     ^  e  starLed  to  talk  and  I  learned 

that  he  w  as  from  the  east  —had  come  out  here  to  accept  a  

position,  and  expected  his  wife  along  in  a  few  weeks. 
Thev  were  going  to  take  a  house  in  our  district.  I  told 
him  I  would  be  pleased  to  get  his  business  in  o^her  lines. 
He  promised  it  to  me  and  we  have  already  got     consider- 


The  Marsh  Candy  Co..  Ltd..  has  been  incorporated     at 

Windsor,  Ont..  with  a  capital  of  $100,000: 

The  Montreal  Patent  Medicine  Co..  has  been  resristered. 
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Chocolates 


SPECIALS 
50c  to  $6.75 

C.  Fred  Chestnut 

The  Quality  Drug  Store 
572  Queen  St 

FREDERICKTON,  N  .B. 


MARSHMALLOWS 

plain  or  toasted 

assorted  fruit  puffs 

49c  a  lb 

5  lb  box $2.00 

6  lb  box  $2.35 
fresh  from  the  factory 

Nul    Bars  3  for  10c 

C.  B.  Hacking,  Phm.  B. 
HANOVER,  ONT. 


SLAVEN'S 
DRUG 
STORE 

Sydney  Mines 

Agent    for    Ganorg's 
Choco'at  s 


How  several  Canadian  druggists  attract  attention  to  rheir  candy  lines    by  taking  a  lit*lc  space  in  their  local  newspapers 
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PUSHING  CAMERA  SALES  THROUGH 

THE  DRUG  STORE 

How  a  druggist  in  a  small  industrial  town  built  up 
a  trade  through  going  out  after  the  business-- 
Some  planning  necessary. 


SOMETIMES  the  editor  of  The  Retail  Druggist  is 
told  that  he  is  going  too  strong  on  the  point  of  in- 
insr  druggists  to  push  more  strongly  on  sales  of  cameras 
and  photographic  supplies.  With  this  thought  in  mind 
he  has  been  casting  about  for  some  opinions  other  than 
his  own,  and  in  that  search  has  come  across  this,  written 
by  Paul  R.  Brown,  a  Washington,  D.  C.  druggist,  who 
gives  his  experience  with  the  line  in  the  Bulletin  of  Phar- 
macy when  he  was  located  in  a  small  town. 

We  had  never  successfully  sold  cameras  said  Mr.  Brown. 
In  fact  we  had  made  rather  expensive  and  dismal  failures 
and  finally  concluded  that  a  line  of  cameras  and  supplies 
was  profitable  to  the  large  and  centrally  located  store  but 
that  in  the  smaller  store  the  goods  didn't  move  fast  enough. 
All  right  for  "Henry  Jones."  maybe:  he  had  that  kind  of 
trade.     We  didn't.     Hundreds  of  druggists  have  said  this. 

And  our  decision  was  based  entirely  on  what  we  thought 
was  a  sound  and  logical  reason — our  own  experience. 
Ours  was  one  of  nine  prosperous  stores  in  an  industrial 
town,  and  although  donig  a  large  prescription  and  drug 
business  was  neither  the  largest  nor  the  most  centrally 
located.  It  was  olso  one  of  the  last  stores  where  any  one 
would  come  for  lines  other  than  medicines. 

We  Had  to  Meet  Jones 

However  the  man  two  blocks  down  the  street  had  a  good 
prescription  business,  and  also  did  a  good  business  in 
cameras  and  supplies.  Not  only  that,  but  he  did  develop- 
ing and  printing  and  was  taking  a  lot  of  our  business 
through  our  customers  going  there  to  have  their  pictures 
finished. 

What  could  we  do?  That  was  the  question.  He  carried 
a  standard  line  we  could  not  get  and  his  camera  business 
was   well   advertised. 

It  was  in  may  and  "Mr.  Jones"  had  his  largest  window- 
filled  with  tripods,  cameras,  developing  outfits,  and  every- 
thing that  we  could  not  sell.  The  window  was  certainly 
attractive,  and  time  after  time  we  could  see  that  several 
persons  were   studying  the  different  articles   displayed. 

We  decided  then  that  if  "Henry  Jones"  could  sell  camer- 


as there  was  something  wrong  with  us  if  we  couldn't:  and 
we  started  out  to  find  what  it  was. 

In  previous  attempts  we  had  always  bought  a  large 
stock  of  cameras  and  supplies  and  without  anv  advertising 
we  had  placed  them  in  a  case  and  given  them  an  occasion- 
al window  display,  with  the  result  that  the  amount  sold 
never  paid  us  more  than  our  expences.  We  had  never  tried 
developing  and  printing.  We  never  thought  we  had  got 
far  enough  into  the  business  for  that. 

Going  At  It  Right 

Now  I  had  a  new  idea — an  old  idea,  really,  but  new  to 
us  because  our  point  of  view  had  been  wrong.  We  could 
not  sell  anything  unless  the  people  came  to  us  for  it:  that 
seemed  certain.  "Henry  Jones"  would  not  sell  cameras 
if  the  people  who  would  buy  cameras  did  not  go  there: 
and  they  went  there  because  he  had  taught  them  to  do  so. 

We  would  teach  them  to  come  to  us  bv  going  after  those 
who  owned  cameras  first,  and  we  would  attract  them  by 
doing  developing  and  printing  and  by  giving  top-notch 
quality  with  quick  service.  The  only  way  we  could  do 
that  was  by  having  all  work  done  bv  a  professional. 

This — the  latter — was  not  in  the  least  difficult,  as  in 
every  citv  and  in  even  small  towns  there  are  persons  or 
concerns  who  do  that  sort  of  work.  We  found  a  man  who 
would  take  our  work  each  evening  and  would  return  it  the 
next  evening.  He  stood  all  expenses  and  allowed  us  20 
per  cent,  which  was  clear  profit. 

Late  in  May  we  hung  the  following  sign  in  our  display 
windows: 

Developing  and  Printing 

The  Best  Kind 

Leave  Your  Films  Here  To-day 

Get  Your  Finished  Prints  To-morrow 

This  together  with  a  special  window  display  a  week 
later,  soon  brought  results:  and  as  we  were  careful  always 
to  ask  every  customer  when  he  wanted  his  pictures  and 
then  have  them  at  that  time,  our  business  speedily  grew. 


October,  1921. 


THE   RETAIL  DRUGGIST   OF   CANADA 


25 


RELIABLE  BRITISH  PHOTOGRAPHIC  GOODS 
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FOR  THE  CRITICAL   PHOTOGRAPHER 
i  ■    ^m^        j  m  i 

^^^^f        Plates  and  Paper      ^k* 


PLATES    SpwdiH&D 


80-  100 

250  -  300 

350  -  400 

350-400 

80.  100 

250  -  300 

Scad  for  Trade  Terms 

CRITERION  LTD.         7  Stechford.  Birminf  ham.  England 


Ordinary 

Extra  Rapid 

Special  Extra  Rapid 

Portrait 

Ii  achromatic 

Extra  Rapid 


PAPERS 

P.O.  P.  Westminster  A 

Eatona(Sans) 

Bromide  (NonStresit 

"   (Portrait     " 
"  'Extra  Hard!  " 
Bygas  (Gas  LigKt) 


m  ■  ■  ■ 
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DALLMEYER  LENSES 

The    Lenses    of    Established    Reputation 

A  new  catalogue  has  been  prepared  which  gives  complete  particular, 
and  illustrations  of  the  various  sizes 
of  Lenses  which  has  made  the  name 

of    DALLMEYER    famous    for 

over  60  years. 

Applications   fot  this  catalogue  are 
invited. 

J.  H.  Dallmeyer,  Limited 

Church  End  Works.  High  Road 
W.lUsden.N.W.  10     -      LONDON 


LQNDOh 


Hough  tons  Ltd. 

The  largest  makers 
of  photographic 
apparatus  and  ma- 
terials  in  the  British 
Empire  and  general 
stock  house  for  all 
the  leading  British 
plate,  paper  and 
sundry  maker*. 

Stocks  held  bu 

National  Drug  Co. 
Montreal 


The  "Ensign"  Metal 
Printing  Frame 

Will  not  break  or  come  apart. 

It  unaffected  by  damp. 
Cannot  warp  and  break  negative*- 

H0UGHT0NS,  LTD.,  "Ensign"  House 

88-89  High  Holborn.  London.  W.C.  1,  England 

Works:    WALTHAMSTOW 

Cables:  Bromide  Phone  London. 
Codes:    Marconi  International.   A. B.C.   5th  Edition. 


"Supreme  in  Every  Clime9 

T1NTONIA 


A  heavy  weight 
tinted  base  paper 
coated  *  ith  the 
world  famous 
Seltona  Emulsion 
In  four  tints- 
cream,  blue,  green 
and  grey. 


COLLODION 

SELF  TONING  PAPER 

in  five  grades 

malte  smooth,  cream  smooth, 

antique  white,  antique  cream 

and  glossy. 

Paper  Postcards  and  Boardoida 

in  all  grades. 

Roman  Wall  House 
Th«    LETO  Photo    Materials  1  Crutched  Friars 

Company.    1905    Ltd.  LONDON,  EC.  3 


BUTCHERS 

FAMOUS 

CAMERAS 

Every  photographic  dealer 
should  have  our  catalogue. 

HAVE  YOU  ONE? 

W.  Batcher  &   Sons,  Ltd, 

Camera  House.  Farringdon  Avenue 
LONDON 


The  Watkins  Snipe  Meter 

New  16 


Tells  at  a  glance  if  light 
will  do  fot  snaps,  with 
full  opening  of  average 
Cameras  and  Kodaks. 


Distinct  in  purpose 
from  Bee  and  Snapshot 
Meters.  With  card  of 
instructions. 


JUST  THAT— NOTHING  MORE.    NO  FIGURES 
From  all  Dealers  or 

WATKINS  METER  CO.,    Hereford,   England 


THE     BRITISH    JOURNAL 

Photographic  §|dnraiw 

The    Great    Book 

of 

Photographic   Information 

The  1922  edition  (sixty-first  year  of  publication)  will  be  ready 
in  December  next. 

It  is  the  mosl  complete  guide  to  the  latest  proc  sses  and  goods  on 
the  photographic  market.  The  1921  volume  contained  840  pages. 

Paper  covert  and  cloth  binding  at  2  -  and  3  -  each. 
Place  an  order  with  your  London  Export  House   noir.   as  the 
edition — 30,000 — is  booked  before  publication. 

Henry  Greenwood  &  Co.,  Ltd. 

24   Wellington  Street,     London,      W.  C.  2.,  England 


Itingworths 


PHOTOGRAPHIC 

PAPERS 


® 


Bromide,  Bromide  de  Luxe,  Slogas  (Gaslight)  Eoitone  iSelf-tonirjgt  and  P.O.  P. 
Post  Cards  in  all  grades.  Thomas  lllingworth  &  Co.,  Limited,  London. 
lUingwoith'i  are  the  Paper  People. 

AGENTS  FOR  CANADA.  THE 

National  Drug  and  Chemical  Company  of  Canada,  Limited 

34  St.    Gabriel  Street,  Montreal 
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\\  •  gave  twenty-four-hour  service  onlv  when  requested. 
and  this  relieved  us  greatly  when  our  business  got  larger. 

By  the  first  of  July  we  were  taking  in  S  20  to  $  25  week- 
ly for  developing  and  printing  alone  and  a  marked  increase 
in  dt her  sales  was  noticed.  About  that  time  we  added  en- 
larging.which  soon  became  a  paving  factor.  To  advertise 
the  enlargements  we  used  a  card,  mounted  both  an  original 
and  an  enlargement,  and  worded  "Have  your  favorite 
film  enlarged" 

To  advertise  the  developing  and  printing,  we  used  win- 
dow "displays  and  pictures.  One  display  we  found  un- 
usually effective  and  profitable  was  to  mount  a  folding 
camera  upon  a  large  wooden  tripod  in  the  middle  of  the 
window,  so  placed  that  the  eve  of  the  camera  caught  the 
eye  of  the  passer-by  if  he  chanced  to  look  that  wav.  Tin- 
camera  case  was  hanging  from  the  tripod.  The  back- 
ground was  made  of  grapevines,  and  pictures  were  em- 
ployed in  a  number  of  effective  ways.  The  floor  was  cover- 
ed with  developed  films,  strewn  not  too  thickly  on  white 
paper  so  that  the  images  showed  through. 

Pictures  were  developed  from  customers'  films  and  used 
bv  permission.  These  customers  were  especially  pleased 
to  know  that  their  efforts  were  worth  displaying,  and 
their  friends  were  sure  to  see  the  pictures  or  be  told  about 
them.  Local  happenings  were  also  of  much  value,  when 
thev  could  be  obtained. 

The  phrase  "Leave  your  films  here  to-day.  get  your 
finished  prints  to-morrow"  we  worked  on  every  occasion, 
and  with  courtesv  and  expert  advise  we  steadily  increased 
the  first  phrase  of  our  camera  campaign. 

A  Good  Line  Stocked 

Bv  the  middle  of  July  we  had  received  so  many  calls  for 
films  that  we  decided  to  stock  any  good  line  we  could  get. 
However,  1  did  what  1  believe  can  be  done  in  almost  any 
town  or  city  where  the  sale  of  certain  lines  has  been  corn- 
ered by  competitors  on  the  agency  basis.  W  e  found  a 
wholesaler  who  would  sell  us  the  make  or  kind  our  custom- 
ers wanted  at  20  per  cent,  off  retail  price,  thereby  giving 
us  the  line  or  lines  we  could  not  get  from  the.  manufacturer. 

During  August  we  did  a  business  in  films  and  develop- 
ing we  never  dreamed  could  be  done  in  a  drug  store,  and 
with  it  had  numerous  calls  for  machines.  During  the  latter 
part  of  August  we  put  in  a  stock  of  cameras  of  popular 
sizes  through  th  •  wholesale  dealer.  These  found  a  ready 
sale  and  we  bought  more,  until  at  present  we  have  a  dis- 
tinct and  separate  camera  department  where  we  take  spec- 
ial care  of  our   camera  customers. 

We  believe  that  a  pleased  camera  customer  will  do  more 
to  advertise  our  store  than  ten  ordinary  customers,  and  in 
succeeding  we  have  learned  that  if  the  persons  who  already 
own  cameras  are  not  our  customers  the  prospective  camera 
customer  will  probably  go  elsewhere  also:  and.  further- 
more, that  it  does  not  take  a  big  stoi  k  and  a  lot  of  money 
to  start  a  successful  selling  plan.  For  we  did  not  spend 
one  cent  when  we  started.  The  venture  -the  revised  — 
one — has   been    self-supporting    and    profitable   throughout. 


beautiful  period  design  gives  the  store  an  individuality  all 
its  own.  This  is  the  third  order  that  Mr.  Hewitt  has  placed 
with  Jones  Bros.  &  Co. 


SPLENDID   DISPLAY    THAT  SOLD  ITSELF 

Among  the  prominent  features  at  the  recent  Canadian 
"National  Exhibition  was  the  display  made  by  the  Nyal 
Club  of  Toronto,  whose  model  drug  store  was  the  centre  of 
attraction.     The    booth    was   equipped    with  a  now    design 

of  sectional   interchangeable   fixtures  made  b)   .1 is   Bros. 

S  Co.,   Ltd.,  Toronto.     One  of  the   first   druggists   to  visit 

the  exhibit  was  L.  .1.  Hewitt,  who   immediatel)    purchased 

outfit  au«l  some  additional   sections  For  his  new   store  al 

nei    -   !       edo  and  Danforth  avenues,   foronto.     The 


OUEBEC'S  PHARMACY  SESSION  OPENS  OCT.  3 

McGill  University,  Montreal,  have  published  and  are 
distributing  their  prospectus  for  their  Department  of  Phar- 
macy for  the  session  of  1921-22,  which  will  open  on  October 
.').  This  is  the  fifth  year  for  this  course,  McGill  having 
taken  over  in  1916  the  old  Montreal  College  of  Pharmacy 
and  added  it  to  its  Faculty  of  Medicine. 


LARGE  ORDER  FOR  SOAP  DYES 

\ii  order  for  seventy-two  tons — 144,000  pounds — of  Sun- 
set Soap  Dyes  has  been  booked  by  North  American  Dye 
Corporation,  Mount  Vernon,  N.Y.,  for  shipment  to  Buenos 
Aires.  Argentina. 

This  is  certainly  a  lot  of  household  dye— -enough,  it 
seems  to  the  imagination,  to  change  colors  in  the  clothing 
of  a  continent,  hi  72  tons  there  are  4.608.000  cakes  of  dye. 
Taking  the  average  of  1 l  -j  cakes  of  dye  to  the  pound  of 
materials,  the  72  tons  will  clean  and  dye  1,536  tons  ol 
materials! 


RE\  AMPING  THEIR  DRUG  STORES 

The  Public  Drug  Co..  Windsor,  Ont.,  have  equipped  their 
store  with  Jones"  interchangeable  units.  The  dark  fumed 
oak  and  the  pyramid-shaped  cases  give  an  air  of  dignity  to 
the  outfit,  and  to  the  store. 

A.  1).  Quintin.  well  known  as  a  druggist  in  Montreal, 
who  retired  recently,  has  again  entered  the  trade,  and  has 
opened  a  new  store  on  Sherbrooke  street,  that  city,  equip- 
ping the  store  with  Jones'  "Climax""  slant  front  cases  of 
pyramid  type. 

R.  J.  Magness  of  St.  Catharines  has  purchased  a  Jones" 
outfit  of  interchangeable  units  and  "Climax""  cases,  finished 
in  natural  gum.  for  his  stoje  on  St.  Paul  street.  This  is 
the  second  outfit  purchased  by  Mr.  Magnes  from  Jones 
Bros.  &  Co..  Ltd..  Toronto. 


NEW  THERMOS  BOTTLE 

A  new  size  Thermos  bottle  that  will  be  a  popular  seller 
to  farmers,  workmen,  railroad  employees,  etc..  has  just 
been  put  on  the  market  by  The  Thermos  Bottle  Co.,  Ltd., 
Toronto.  The  new  size  is  1  ' ,._.  pints,  similar  to  their  pint 
and  quart  bottles  for  use  in  lunch  kit-. 


THE  ANALYSIS  OF  MERCHANDISING 

(  Continued  from  page  ij ) 

I  mean  li\  quotas  first— maximum  and  minimum  stocks-— 
see  that  your  stocks  are  held  at  certain  limits.  That  is  what 
your  successful  competitors  are  doing.  They  say  in  this 
line  ol  goods:  "We  will  allow  our  stock  to  go  only  so  low: 
we  will  allow  it  to  go  only  so  high."  Then  thev  control 
their  -looks. 

Then  the)  sa)  that  this  department  has  to  pa)  a  certain 
margin  or  profit,  or  this  line,  and  in  that  wav  they  have 
control  oxer  their  business,  control  over  their  profits,  and 
that  is  what  we  all  have  to  gel  to  do  if  we  arc  going  to  gel 
an)  where  in  merchandising.  Why  do  people  bu)  in  cold 
blood?  Win  it  i-  because  the)  take  an  absolute  grip  on 
themselves  and  determine  what  they  can  do  in  their  partic- 
ular territon   and  adhere  to  it. 


October,  1921. 
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Current  Prices  on  Drugs  and  Chemicals 

The  prices  presented  here  represent  average  Toronto  prices  for  the  usual  quantities  purchased 
by  retail  dealers.       Owing  to  the  unsettled  conditions  these  quotations  are  liable  to  change. 


Acetauilid     lb. - 

Acetone,   pure,  lb 95 

Acid.   Acetic,  B.P.,   lb 22 

Acetic,  99!-2  p.c,  lb.  ..  .65 
Arsenious  (Arsenic),  lb.  .20 
Arsenious  (pure),  oz.  ..  .10 
Arsenious  (red  lump),  oz.  .05 
Benzoic,  from  Gum,  oz.  1.10 
Benzoic,  from  Toluol,  oz.  .20 
Boracic    Crystals,    lb.     ..         .26 

Boracic.    pulv.,    lb 26 

Butyric,    oz 50 

Cacodylic.    5    gr.    bot.    ea.        .30 

Camphoric,    oz 90 

Carbolic,    1   lb.   bots 50 

Carbolic.  5  lb.  tins,  lb.  .  .4  5 
Carbolic,  10  lb.  tins,  lb.  .  .42 
Carbolic,    crude,    Com'l., 

gal 85 

Chromic,    pure    Cryst.    oz.      .25 

Crysophanic,    oz 50 

Cinnamic.     oz .80 

Citric,    lb 85 

..Crysophanic,    oz 40 

Plui  ric,  1  lb.  bots..  each  1.50 
Fluoric,  Vi  lb.  bots..  each  .88 
Fluoric,    >4   lb.  bots.,  each        .56 

Fluoric,     oz 40 

Gallic,    oz 1.5 

Glycerine,  phosphoric,  oz.        .65 

Hydriodic,    oz 45 

Kydrobromic,    lb 55 

Hypophosphorus,  10  p.c. 

oz 15 

Lactic,  concentrated,  oz.   .         .15 

Mallic.   oz 1.20 

Meconic,    oz 4.25 

Molybdic,    pure,    oz *0 

Monochlor,    acetic,    oz 45 

Muriatic,    com  j,    lb .08 

Muriatic.    C.P.,    lb 47 

Nitric,    com'l,    lb IS 

Oleic,    pure,    oz 45 

Osmic    1   gramme  tu..   ea.     5.10 

Oxalic,    lb 

Oxalic,   pulv..  lb 40 

Perchloric,    oz .25 

Phosphoric,   concent,    1500 

lb 75 

Phosphoric,   dil.,   lb 30 

Phosphoric,  glacial,  oz...  .25 
Phosphoric,  syrupy,  1750, 

lb SO 

Prolijrenous.    lb 15 

Prussic,  %.»..  bots.,  doi.  3.00 
Pyrogalic.    Marck's,    oz.  .45 

Sal  tcylic,    li> .55 

Salicylic,  natural,  oz.    ...      1.00 

Succinic,     oz 2.00 

Sulphanilic.    oz .50 

h.,     Aromat,     lb 1.10 

Sulnhocarbolic.    oz 35 

Sulph.,    com'l.,    lb 08 

Sulph..    C.P..    lb 47 

Sulphurous,   lb .20 

Stearic,  lb 60 

Tannic,    lb 1.60 

Tartaric,    crys..    lb .60 

Tartaric,   pulv., 60 

Trichloracetic,    oz 45 

Uric,    oz 1.50 

Valerianic,     oz 1.70 

Aconitine,   pure  amorph,   gr.        .20 

Adeps  I.anae.  hydrous,    lb..  .45 

Airol.     oz .75 

Albumen,   from  egg,  oz..  .35 

Albumen,    from   blood,    oz.  .10 

Alcohol,    gallon 19.75 

lb J.60 

Amyllic.    C.P..    lb 3.00 

Columbian,    spt..    gal.     ..  3.50 

Methvlated.     sral 1.60 

Wood,    gal 1.60 

Aldehyde,    oz 10 

Alkannin.    oz 1 .  50 

Almonds,    bitter,    lb .90 

Almond  Meat,   lb SO 

Aloin,    oz 25 

Blum,    lb 09 

Chrome,    lb 50 

■°ulv..     lb 10 

Aluminium,    coarse    powder, 

oz 30 

Acetate,    oz 1 


Aluminium,    Acetotartrate, 

oz $0.25 

Bromide,    oz 50 

Chloride,   pure,   oz 15 

Metal,    oz 25 

N..«-ate,    pure,    oz 15 

Sulphate,     pure,   oz 15 

Alumnol,     oz 75 

Alypin,    15   gr.    bot.,   each..         .25 

Amidol,    oz 1.00 

Ammonal,     oz 1.65 

Ammonal,    tablets,    oz 1.65 

Ammonium    Acetate,    oz.    ..         .15 

Benzoate,    oz 35 

Bichromate,    oz .20 

Borate,    oz 20 

Bicarbonate,    oz 15 

Bromide,     lb 85 

Carbonate,    lb 22 

Carbonate  C.P.,   Howard's, 

lb 1.00 

Carbonate    C.P.,    Merck's, 

lb 60 

Carbonate,    powd.,    lb.    .  .         .23 

Fluoride,    oz. 50 

Glycerophosphate,     oz.  .50 

Hypophosphite,    uz 30 

Iodide,   oz 60 

Liquor,    fort.,    lb 18 

Molybdate.     oz 60 

Muriate,    lump,    lb .30 

Gran 20 

Nitiate,    com'l,    lb 45 

Nitrate.    C.P.,    oz 15 

Oxalate,    oz 20 

Persulphate,     oz 25 

Phosphate,    pure,    oz.    ...         .15 

Salicylate,     oz 30 

Succinate,    oz 70 

Sulphate,     com'l.     lb.     ..         .15 

Sulphate,  pure,   oz 10 

Sulphide,   pure,  cryst.,  oz.         .90 

Sulphite,    oz 30 

Sulpbocyanide,    oz 25 

Tartrate,    neutral,    os.     .  .        .20 

Valerianate,    oz .75 

Amyl.   Acetate,   Oxide,   oz...         .15 

Butyrate,   oz 35 

Formate,     oz 25 

Nitrate,     oz 70 

Nitrite,    oz. .50 

Valerianic,    oz .70 

Anaesthesin.   25  grm.  pgks . 

each    3.85 

Amylene.    Hydrate,    oz.    ...      1.35 

Anethol,     oz 65 

Aniline,    pure,    oz 15 

Anisol.    oz 50 

Antiknmnia.      oz 2.00 

Vest   pocket,    box,    doz.    .      3.35 

Antimony,    metal,    ox 10 

Pulv..    pure,     oz 10 

Arsenate,    oz 30 

Chloride,     oz 45 

Liver   (crocus),  lb 70 

Oxide,   White   (Acid  Anti- 

monic)    oz 75 

Tart.    Pulv.,    (Tartar 

Emetic),    lb 1.25 

Antinosiu,    oz 2.25 

Antipyrine.    Salicylate,    oz..      1.50 
Antitoxine,    Neuralgic,    oz.    .      1.30 

Apiol.    green,    oz 65 

Apocodeine.   Hydrochlor, 

1    gr.    bots.    each 25 

Apolysine.    oz 90 

Apomorphia.    Muriate,    oz. .  .    55.00 

Arbutin.    Crystals,    oz 1.90 

Areca.     Nuts,    lb 65 

Nuts,    pulv.,    lb 75 

Arecoline.    Hydrobrom.    15 

ST.    lints.,    each    2.35 

Argentamine.    oz.    .  .     .60 

Argentum.   crede    (Ool- 

largolum),  oz 4.00 

Argonine,    oz 95 

Argyrol.    oz 2 .  4.5 

Aristol.    (substitute),   oj.    ..      2.25 
ArrowToot.   Bermuda,   lb.    ..      1.20 

St.    Vincent,    lb 35 

Arsenic,    metal,    oz 80 

Bromide,    oz 50 

Chloride,    oz 50 

Iodide,    oz .75 

Sulphide.   Red    (Realgar). 

oz 15 

5Aseptol.     oz 25 


Ashes,   pearl,  lb $    .60 

Pot.,  lb 35 

Asphaltum,     lb. 18 

Atropia.    pure,    15   gr.    bots., 

each 2.00 

Sulphate,    %-oz.   bots., 

per    oz 17.00 

Balsam.    Canada,    lb ,.       1.60 

Copaiba.     Amer.,     lb.      ..         .90 
Copaiba.    English,    lb.    .  . 

Peru,    oz 25 

Tolu,    oz 15 

Bark,    Ash,    prickly,    lb 25 

Bark,    Angustura,    lb 1.10 

Bayberry,    lb 90 

Canella,    lb 26 

Cascara,    lb 40 

Cascarilla,   lb 75 

Cherry,  black,  lb. 30 

Cotton   Root,    lb 20 

Condurango,    lb 80 

Elm.     lb 90 

Hemlock,    lb 16 

Mezereon,     lb 50 

Peruvian,    Red,    lb 1.50 

Peruvian,   Yellow,  lb.    .  .  .       1.50 

Pomegranate,    lb 55 

Poplar,     lb 30 

Sassafras,  lb .75 

Soap,     lb .40 

Tamarac.     lb 35 

Wahoo,     lb 65 

Witch    Hazel    15 

White    Pine,    'b 18 

Barium.   Acetate,  01 20 

Bromide,    oz 40 

Carbonate,    pure,    lb 60 

Chlorate,  oz 20 

Chloride,   com'].,   lb 2.5 

Chloride,    pure,    lb 70 

Metal.    2   c.c.   tubes,  each        7.00 

Nitrate,    oz 

Oxide,   Hydrato,   com'l., 

o» 10 

Peroxide.    Anhydrous. 

pure,    oz      .10 

Peroxide,    com'l..    lb.    ...       1.00 

Phosphate,     oz 20 

Sulph.,    Precip.,    oz 10 

Sulphide,    pure,    oz 15 

Beans.    Calabar,    oz 15 

Tonquin,    oz 25 

Vanilla.    Mexican,    oz.     .  .         .60 

Vanilla,    bourbon,    oz.    ..         .40 

Berberine.    Muriate,    oz.    ...      4.00 

Berberine,  Sulph.,  oz 4.00 

Benzole,     lb 20 

Benzoinal.     lb 2.4.5 

Benzosal.     oz 1 .  80 

Benzyl.    Chloride,    com.,    oz.        .50 
Berries.    Buckthorn,    lb.  1.00 

Coculus     Indicus.    lb 75 

Cubehs.    lb 3.50 

French,    lb 20 

Juniper,     lb 20 

Laurel,     lb 20 

Prickly    Ash,    lb 30 

Poke,     lb 6.5 

Saw    Palmetto,    lb 40 

B?tol.    oz 70 

Bismuth.    Amman..     Citrate. 

°7 75 

Benzoate.  oz 85 

Beranapthol,   oz "- 

11' 

Citrate,     oz 40 

Iodide    6.-> 

Liqnor,    lb so 

Metal,    oz 

Nitrate.    Crystals,   oz..  .  '.  .         .'30 

7 

Oxide,    oz 

Oxychloride,  oz 

Oxychloride.     oz 40 

Phosphate,    oz 45 

Salicylate,    oz 

Subgallate,    oz 

Subiodide.    oz 

Suhnitrate.    lb 

Tribromphenol, 

(Xereformi       75 

Valerianate,    oz 45 

Bole.     Armenia,    lb 

Borax.    C.P..    Cryst..    lb.    ..         .30 

C.P..     pulv..     lb SO 

Crvst..     lb 18 

Pulv.,  lb 18 

Glass,    lb. 40 


Boroglycerine,  oz $0.15 

Bromine,     oz 20 

C.P..     oz 60 

Chloride,   oz 50 

Bromipin,     %    lb.,    lb 4.30 

Tablets,    box    of    25    each        .65 

Bromoform,     oz 40 

Bromural,    oz 3.15 

Broomtops,     lb 50 

Cadmium,    oz 50 

Bromide,    oz 25 

Chloride,     oz 30 

Iodide,      oz .55 

Nitrate,     oz 25 

Sulphate,   oz 30 

Sulphide,    oz .50 

Caffeine,    oz .60 

Benzoate,    oz 2.10 

Citrate,  oz 55 

Hydrobromate,    oz 1.20 

Hydrochloride,    oz 1.35 

Salicylate,     oz 1.00 

and  Soda  Benzoate,  oz.        .80 

Calamine,   prepared,   lb 15 

Calcium,    metal,    oz 5.25 

Acetate,   oz .15 

Bromide,    oz .25 

Carbide.    11) 15 

Carbonate,     pure     50 

Carbonate,  Precip..  lb.   ..         .10 

Chloride,   com'l.,   lb 08 

Chloride,  pure,   lb 1.0C 

Glycerophosphate,    oz.     .  .        .80 

Hypophos,    oz 15 

Hyposulphite,    oz 15 

Iodide,    oz .65 

Lactate,    oz 

Lactophosphate,     oz     ....         .35 

Ni-rate.    oz 25 

Oxalate,    pure,    oz .15 

Peroxide,    oz .30 

Phcs.   Percip.,   lb .25 

Phosphide,    oz. 90 

Saccharate.     oz .20 

ylate.   oz 45 

Sulphate.    Precip.,    lb.    ..         .70 

Sulphide,    oz 10 

Sulphite,     oz 15 

Sulphocarb,     oz 

Camphor,    in    bulk 1.70 

oz.    blocks     ib 

Muriate,    oz.  .         

Powdered,    lb 1.95 

Monobromide.     oz .30 

Cannabine     Tannate,     15-gr. 

tubes,    each 60 

Cantharides,   whole.   Chinese 

lb 2.9C 

Powder.    Chinese,   lb.    .  . .      3.2C 
Whole.    Russian,    lb.     ...      6 .  5<". 
Powdered.    Russian,   lb.    .      6.50 
thardin,    5    gr.    tube, 

each      2.2f 

Carbon.    Bisulph,    lb 25 

Tetrachloride,    lb 35 

Castoreum.     oz .65 

Celloidin.     oz 1 .  5C 

Cerium,   nitrate,   oz 35 

Oxalate,     oz 20 

Chalk.   French,   lump.  lb.    .  .         .4'j 

French,    powd..    lb 05 

Chirette.    lb 85 

Ohloralamid,    oz 85 

Chloral    Hvdrate.    lb 

Chloroform.    D.    &    F..    blue 

label,     lb 2.10 

. .      3 . 60 
D.   &    F.    Methyl,    lb.    .  .  .      2.10 

Commercial,    lb 1-00 

b 1-30 

Chlorophyl.   for   spirits,   cz..      1.20 

for  oils,   oz 65 

Chlorophyl,  for  water,  oz.    . 
Chromium,   Acetate,   oz.    ... 

Carbonate,    oz 50 

e,    oz.     .  .         .60 
Chloride.   Solution,  oz.    ..         .20 

e.    oz SO 

Oxide,    oz 20 

Powdered,    oz 3? 

Sulphate,    oz 20 

Cinchonine.   Muriate.   Of.    ..      1.50 

Ture    Crvstal.    oz 95 

Salicylate,     oz 60 

Sulphate,  cz 1.10 

Cinchonidia.     Sulp..    oz.     ..      2.00 

Cinchonidine,  pure.    Cryst.. 

oz 1.20 

Hydrochlor.    oz 2.00 
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oi $0.90 


Citerin,     . 

Citrophen,  25  gr.  pkt.,  each 

Cobalt,  oz 

Chloride,    oz 

Nitrate,    oz 

Oxide,    oz 

Sulphate,  oz 

Cocaine,    alkaloid,    oz.    ... 

Nitrate,     l,s    oz.    ea 

Salicylate,    5  gr.  pkt.   ea, 

M  oriate,    nz 

Cochineal,    lb 

Pulv.,  lb. 


.90 
.60 
.35 

.30 
.20 
19. 
5.00 
1.25 
12.00 
1.25 
1.25 


Cocoa    Butter,    lb 1-0° 

Codeia,  Cryst.,  oz 9-50 

Hydrochlor i.75 

Phosphati  .    ..z 

Sulphate,    oz 6.00 

Colchicin,    C.P.;    Cryst.,    15 

gr.   bot.,    each    2.65 

Colocynth,   apple,   lb 80 

Pulv.,    lb 1-P° 

Collodian,  li> 58 

Canthar,    oz 40 

Flexible.     CZ 10 

Styptic,    oz. 15 

Coloring,    Brandy,    lb 25 

Cochineal,     lb .50 

Confect.,   Opium,   lb 75 

Roses,    lb 1.25 

Senna,    lb 1.25 

Sulphur,    lb 50 

Copper,  Acetate,   pure,  oz.  .         .25 

Arseioniate,     oz     20 

Aluminated,    oz .10 

Ammonia    Sulph..    oz.     ..         .15 

Bromide,     oz 45 

Carbonate,    lb .60 

Chloride,    B.,    oz 20 

Citrate,     oz.     30 

Cyanide,    oz .25 

Filings,    oz 12 

Foil,    oz 15 

Metal,    oz 25 

Nitrate,     oz 20 

Oxalate,    oz 35 

Oxide,    black,    oz 25 

Oxide,    red,    oz 30 

Potass.    Chloride,     oj.     ..         .20 

Shot,     oz 25 

Sulphide,    oz 20 

Sulphate,    pure,    lb 55 

Sulphate,    com'l.,    lb 19 

Tartrate,     oz 20 

Wire,    oz 25 

Cowhage,    oz 1.75 

Creosote,    B.W.,    lb 1.40 

Carb.,  oz .40 

Crocus,     Martis.     lb 38 

Oroton,    Choral,    oz 85 

Cumarin,     oz .90 

Cuttle  Fish  bone,  lb 60 

Powdered,     lb ■'" 

Daturnine.    Pure,    5gr.    bot., 

each      80 

Hydrochlor,    5   gr.   bot., 

each    -75 

Sulphate,  5  gr.  bot.,  each  .75 
Delphinine.  15  gr.  bot.,  each  .65 
Diabetin,  100  grammes  for  2.00 
Diacetyl.    Morphine,    oz.     ..    13.50 

Diaptherine,    oz .75 

Diapente,    lb 50 

Diastase,    Malt.,   oz 00 

Digitalin,    German,    pure, 

%    oz.,    each    4.00 

Digitine,   pure,    5   gr.   tube, 

each    .40 

Dimethvl-Amidobenzalde- 

hyde.    oz 1.75 

Union.   15  gr.  tube,   each..      1.05 

Diphenylamine.     oz .25 

Di — Thymol — Iodide,  oz.    .  .      1.80 

Dime-iii  ...       2.70 

Merck's     (Theobromine 

and    Soda    Salicyl),    oz 


.75 
1.05 
2.80 


Edinol.     powd..     oz.     

Elaterium,    oz.     

Elaterin.  Crvst.,  15  gr.  bot., 

each    2.40 

Emetine.  Alkaloid,  5  gr.  bot., 

each    60 

Epicarin,    Veterinary,    oz.    .      1.00 

Pure,    oz 90 

Ergot,    lb 6.00 

Pulv.,    lb 6  .25 

Ergotine,     Benjean,     oz.     ..      5.60 
Erythrol  Tetranitrate  Tablets 

of   24    each    .  .     .  .      1.90 
Eserine.   C.P.,    5   gr.  tube, 

each      3.10 

C.P..  2  gr.  tube.  each.  . 
C.P.,  3  gr.  tube.  each.. 
Citrate,  tube,  each  .... 
Hydrobromate,  5  gr.  tube. 

each     

Hydrochlorate,  5  gr.  tube, 
each 


2.00 
2.25 
1.50 

1.75 


1.75 


Nitrate.    5    gr.    tube,    eseh      1.75 


Eserine,  Salicylate,  5  gr.  tube. 



.Sulphate.   5  gr.   tube, 

Ether,    Sulph.,    lb 

Sulph.,  Squibbs,    %   lbs., 

lb 

Ether,    Valerianate,    oz.     .  . 
I,i  ;,\  I,    Bromide,   oz.    ....... 

Butyrate,    oz J .  .  . . 

Formate,    oz 

Iodide,     oz 

F.ucaine,  B.,    %    oz.,   each.. 
Eucalyptol,     oz.     .  .     !.  . 

Euresol,     oz | 

Kurophen,    oz . 

Exalgine,   25   gis..   encli    .     . 

Exodin  Tablets.    hi   gramme 

each    (boxes  of  10  tab- 

.ets)     box     

Ferratin,     oz 

Ferropyrine,     oz 

Fibrolysin,   tube,   each    .... 

Arnica,     lb.  - 

mile,    <      rin.in,     lb .  . 
i  aamomile,    Roman,    lb. .  ■ 

Calendula,    lb 

Flowers.    Elder,    lb 

Lavender,    lb 

Rose,     oz 

Formaldehyde,   lb 

Formin,     oz 

Fluor   Spar,    powd.,    lb.    ... 

Fluorescein,    oz 

Fuller's  Earth,   lb 

Powdered    

Gaduol.     nz 

Gallobromal,    oz 

Galls,    nowd.,    lb 

Garlic,    lb 

Gelatine  for  Hypodermic  use, 
100    grammes,    each    .  . 

Cox's,    per   doz 

Gelatine,    Silver    label,    ib... 
Gelseminine,  C.P.,  5  gr.  bot. 

each     ...  ■. 

Hydrobromate,    5   gr.   bot. 

each     

Hydrochlorate,   5  gr.  bot., 

each    

Sulphate,  5  gr.  bot.,  each 

Gingerine,    oz 

Glass  "Wool,  oz 

Glucose,    lb 

Pure,     oz 

Glycerine,    lb 

Glycin,    oz 

Glycyrrhizin,    Ammon.,    oz.. 
Gold    bromide    Mono,    5    gr. 

b  *>t.,    each     

Bromide,    Tri..    5   gr.    bot. 

each    

Chloride   and    Sodium,    15 

gr.    bots.,    doz 

Chloride    and     Sodium, 

solu.,    oz 

Chloride,  dry,   15  gr.  bots. 

doz 

Oxide.    15   gr.   bot.,   each. 

us,    Paradise     lb 

Guaicol,  oz 

Guaiacol.    Carbonate,    oz.    .  . 

Salicylate,    oz 

Valerianate,    oz 

Guaiacum.    Rasp.,    lb 

Guarana.    Pulv.,    oz 

Gum,    Aloes.    Barb.,    lb.    .  .  . 
Aloes,  barb.,   pulv.,  lb.   .  . 

Aloes.   Cape.,   lb 

Aloes,   Cape,   pulv.,   lb.    .  . 

es,    Socot,   lb 

Aloes.    Socot.    pulv,.   lb... 

Ammoniac,    lb 

Arabic,   select,  lb 

Arabic,    Sorts,    lb 

Arabic.    Pulv.,    Opt.,    lb.  . 
Assafoetida.    powd.,    lb... 

Assafoetida.   lb 

Arabic,    Pulv.,    Sorts,    !b 

Benzoin,     lb 

Catechu  Com'l   (Japonica 

!h     

Catechu  Cubes,   lb 

Catechu   Pulv.,    lb 

Copal,    lb 

Darnar,    lb 

Euphorbium,    lb 

Euphorbium.    Pulv.,    lb.. 

Galbannm,    oi 

Gamboge,    lb 

Gamboge.  Pulv.,  lb.  .  . 
Guaiacum,  ordinary,  lb. 
Guaiacum.  pulv..  lb. 

Kino,    lb 

Kino,    pulv.,    lb 

Mastic,    lb 

Myrrh,  lb 

Myrrh,    pulv..    lb 

Olibanum.    lb 

Sandara<\     lb.      

Sang.  Draconis.  lb.  .  .  . 
Sang    Draconla,   powd., 

lb 

Scammony.     lb 

Seedlac.    oi 


.65 
.65 
.65 

2.00 

1.00 

.50 

.40 

.30 

.65 

.70 

.20 

3.00 

2.10 

1.50 


1 

.1" 

2 

.25 

1 

.2  1 

.•Jo 

2 

.30 

10 

10 

1 

.so 

,50 

4.00 

6.50 


.50 
1.00 
1.40 

.55 

.40 

3.50 
.35 
.50 
.20 
.  36 
.20 
.15 
.90 
.10 
.07 
.  5  5 
.60 
.60 
.30 

1.60 
2.00 
1.75 

.70 

.70 

.70 
.70 
.75 
.45 
.15 
.20 
.36 
.55 
.90 

.70 


3.00 

12.00 

1.55 

.45 

.65 

.85 

2.35 

.85 

.20 

.20 

.30 

.35 

.35 

.40 

1.25 

1.35 

1.65 

.60 

.30 

.60 

3.50 

2.50 

55 


Gum    Shellac,    oral  -•■     lb.  .  . 

Shellac,    bleached,    lb.    .  . 

Shellac,    Powd.,   lb 

Storax,     oz 

Spruce,    lb 

Substitute  Yellow  Dextrine, 
lb 

White,    lb 

Tamarac,     lb 

Thus.    (Turpentine),    lb.. 

Tragacanth,    pulv.,    lb 

Tragacanth,      extra      select, 
lb 

Tragacanth,    2nd   select, 

lb 5.75 

Tragacanth,   SortB,   lb.    ..      3.00 

Gun   Cotton,    oz 40 

Haemoglobin.    o« 85 

Hedonal.     oz 1.35 

Heliotropin,    oi 50 

Holocnine  Hydrochlor,    1 

gramme    bots..    each... 
Homatrophine.   pure.   1  gr. 

tube,  each 

Hydrobromate,    1   gr. 

tube,    each    

Honey,  lb 

It,. i^s,    iii   packages,    lb. . 
Hydrastin.    Alkaloid,    15    gr. 

tubes,     each 

Hydrastin.     Hydrochlor,     15 

zr.    bots..    each 

Sulphate.    15   gr.  bots,    ea 
Hydrastinine    Hydrochlor, 
15   gr.   tubes,   each    .  . . 

Hydroquinine,   oz 

Hyoscine  Hydrobrom,  1  gr. 

tube,     each 

Hydrochlor,   1  gr.  tube, 

each     

Pure    Amorphous,    1    gr. 

tube 

Hyoscyamine,     amorph., 

Cryst..    1   grain,   each.  . 
Hydrochlor.   5  gr.  tube, 

each     

Sulp.,  pure,  5  grains  each 
Ichthalbin,     oz. 


1.00 


50 


2.50 


1.50 
2.30 


2.75 


50 


.50 

.40 

1.75 
.60 
.90 


Ichthoform,    1    oz 1.25 

Ichthyol  Sodium,  oz 80 

(substitute),     oz.     .  .         .25 

Insect   Powder,   lb .80 

Iodine.   Chloride,   Trl.,   OI..        1.10 

Commercial,     oz 40 

Resublimed.   oz 50 

Iodochloride,    os 

Iodoform,  Crvst.,  or  powdei 

oz 60 

Iodoform,   Deodorized,   oz.  1.00 

lodomuth.  oi 1.10 

Iodoformogen.    oz .55 

Iodol,    oz 1-75 

Iodopin,    oz 1.05 

Iodophenin,     oz 2.00 

lodothyrine.     oz 5.00 

Iodopyrine,   10  gramme  bots., 

each     

Ionone,     grain      

Tridin,    hs    oz., 


.60 

.27 

.40 

.60 

.60 

.80 

1.45 

1.50 

.20 

3.50 

3.60 

1.75 
1.35 
1.45 

1.75 
1.25 
1.35 
■  .50 
1.50 
2.00 

2.25 

5.00 

.10 


.50 
.05 

each    1.00 

Iron    Acetate,    oz 25 

Ammoniated.    lb -70 

Ammonia,    sulp.,   oz 15 

Ammon.,    Mur.,    lb 50 

Arsenate,  oz 25 

Arseniate,    oz -0 

Benzoate,    oz 23 

Bromide,     oz 20 

Hydrogen,    oz 20 

Cacodylate,     oz 3.00 

Carb.,    Precip.,    lb 40 

Carb.,    Sacch.,  lb 75 

Chloride    (Ferric),    oz.    ..         .15 

(Ferrous),    01 *5 

Citrate,    oz 20 

Ammonia,     lb.     ...      2 .  10 
Citrate  and  Quinine.  4 

"      p.c,     oz 45 

"      10  p.c.   oz 50 

"      B.P.    oz 60 

"      and   Strych.   oz.    ..         .25 
(Ferrocvanide).pure.     oz.         .30 

Filings,    lb 50 

Glycerophosphate,    oz.    ..         .50 

Iodide,   oz 35 

Tlypophos.    oz 30 

Saccharated.     oz 80 

Lactate,    oz 30 

Lactophospbate,    oz 35 

and     Manganese     Citrate, 

oz 

Peptonized,     oz 

Nitrate    Crystals,    oz.    ... 

Oxalate,     oz 

Ferric   Scales,   oz 

Oxalate    and    Potassium, 


.35 

.35 
.25 
.25 

.20 


.20 


Iron,    Oxide,    Com'l,    lb-    •■•    *°-f° 

Black,    oz " 

Brown,    pure,    lb. «" 

Red,    Saccharated,    lb.    ..         •»" 

Peptonized,     oz 

Perchloride,    oz *r 

Phosphate,    Scale,    oz " 

Pyrites,   lb ™ 

Iron    Pyrophos.,   oz *» 

Salicylate,    oz *" 

Sesquichloride,    oz J" 

Silicate,    oz »" 

Subsulphatc,   oz " 

Succinate,    oz o" 

Sulph.,    Exsic,    lb " 

Pi",    lb •»» 

Sulphocarb.,     oz.     j>" 

Sulphocyanide,    oz 50 

Tart  and  Potash,  oz a" 

Valerianate,    oz ™ 

Wire,    fine,    lb »0 

Sulphide,  lumps,   lb 15 

sticks,     lb.     ■■••■••••         ■%°. 
Isinglass,   American  Fish,  oz.      .fu 

Brazil,    oz •*" 

Russian,    oz x?" 

Jalapin,    oz '" 

Juice    Pawpaw,    oz '" 

Jalap,    Resin,    oz '? 

Kamala.    oz •" 

Kaolin,     lb •« 

Kefir,   fungi,   oz. J-" 

Keratin,    Peptonized,   oz.    .  .      a." 
Kesselguhr,   Natural,   lb.    ..         -40 

Kousso.     oz •  " 

Kola  Nuts,  lb •         •» 

Lactophenin,    oz.     !•*• 

Lactucarium.     .  .oz.     ••••••      L  • " 

Laevulose,    Diabetic,    100 

gm.   tin.    each    -80 

Syrupy,   Microscopy,   oz..  .      100 

Lard,    Benzoated,    lb 65 

Lead   Acetate,   C.P.,    Cryst., 

lb " 

Acetate,    lb ■■■        •«« 

«'  Powdered,  lb.        .  3t> 

Arsenate,    Com'l.,    lb.    ..         -40 

Carbonate.    E.P.,    lb 90 

Chloride,   pure.   oz. 1» 

Chromate.   Fused,   oz 15 

Dioxide,    oz j." 

Foil,    Assay,    lb 50 

Iodide    oz 40 

Nitrate,  pure,   oz *« 

Com.,  lb %\ 

Oleate,    oz *» 

Oxide,    black,    uz '" 

Oxide.    C.P..    lb. 85 

Oxalate,    oz ]A 

Peroxide,    oz " 

Sulphate.    C.P.,    oz -5 

Sulphide,    oz " 

Test,    lb.     .............         -40 

Leaves.    Stramanium,    lb.    ..         .'=> 

Uva  Ursi.  lb »•> 

Lecithin.    15    gr.    bot.       ...         .40 
Tablets.    (100  in  bot).  bot.  1.25 

Lenigallol.     oz 185 

Leptandrin,  oi §0 

Lime,  Chloride.  1  lb.   ..doz.     1.90 

hi    lb dM-      125 

Liniment.    Aconite,    lb.  •     •  ■      1 
Belladona     lb ]  \] 

■•<■ }   ,. 

Chloroform,    lb *•';> 

Croton.    lb 1-fO 

Iodine,     lb 2.  DO 

Opii,  lb 2-85 

Saponis,     B.P..    lb 100 

Sinapis     Co..     lb 8.» 

TerebintlO    lb.    1.00 

Acet.     lb I-30 

Liquor.   A  mm.,   Ammon  Acet 

Fort.,    lb -30 

Citras.    Fort.,    lb. l.M 

Antim.    Perchlor,    lb.     ...         .-» 
Arsenica.    Hydrochlor.    lb.         .-" 

Arsenicalis.    lb *5 

Bismuth,    lb •JJJJ 

Carbo  Detergeno,  lb.    ...      100 

Donovan!,     lb JO 

Episasticus.    oz.     •■•■■••         •»" 
Ferri   Acetas.   Fort.,  lb.    .         .40 

"      Iodide,    lb 5.00 

••      Perchlor,   Fort.,   lb.        .22 

•■      Pernit,    lb 20 

••      Persulph.,    lb.     ...         -30 
Hvdrarg.    Perchlor.    lb.    .         .30 

Nit.    Acid,    lb 1.00 

Plumbi.    Acetas,    lb 20 

Potassae.     lb •■■ 

Santal   Flav.   Co..   lb.    .  . .      1.50 
Soda.    Chlor..    lb.    .......         .18 

Soda  Ethylate.   oz " 

Strychnine,     lb <*0 

Zin'ci   Chlor..    lb 40 

Liquorice.    Paste,   lb J- 40 

Powd.  Extract,   lb 1 .75 

sticki.    lb 1.10 

Lithia    Bitartrnte.    oi  .30 

Benzoate,    oz »0 

Bromide,  oz -SO 

^.,-v.„.,t.«      o«.  ...  °5 
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GOODS  ALWAYS  IN  DEMAND 

All  British  Manufacture         Are  You  Stocked  ? 


TRY  IT  IN  YOUR  BATH 

SCRUBB'S  cioudy  AMMONIA 

MARVELLOUS  PREPARATION 
Invaluable  for  Toilet  and  Domestic  Purposes. 

Sales  Agents  for  Canada:— Harold  F.  Ritchie  and  Co.,  Ltd.,  10  McCaul  St.,  Toronto 


STOUT 
PEOPLE 
DEMAND 
ANTIPON 


The  World's  Most  Popular  Remedy  for  Obesity 
Should  be  stocked  by  all  up-to-date  druggists  and  stores.     From 
all  the  leading  wholesale  houses,  including  The  National  Drug 
&    Chemical  Co. 
of  Canaca.     1  he 
T.     Eaton      Co.. 
Limited.     Lyman 
Bros.       &       Co. . 
Limi.ed,  «r  i 

Sh  aria  nd&  Co. 

Eldon  Street,  London,  England 


S  H  A  D  E I  N  E      PHOSFERINE 


FOR  COLORING  GREY  HAIR 

This  popular  article  is  largely  advenise-i 
and   stocked    by    ail    Wholesale    Houses 

Lyman  Bros.  Co.,  Ltd.,  71  Front  St.  E.,  Toronto 

Parke  &  Parke,  Ltd.         -  Hamilton.  Ontario 

The  Shadeine  Co.,  58  Westbourne  Giove, 

London.  W.,  England 


Gout  and  Rheumatic  Pills. 

Cost.  Sciatica,  Lumbago.      The  Safe  and  Effective  Remedy  for  over  100  years 
40c,  and  $1.00  pet  box.     Of  Drug  Stores,  and  229  Strand,  London,  England 


The  Greatest  of  all  Tonics 
A     Proven     Remedy     for 

Influenza  Maternity  Weakness     Lassitude     Sciatica  Neuralgia       Loss  of  Appetite 

Indigestion  Mental  Exhaustion        Anaemia     Nerve  Shock    Malaria  F.beumabsm 

Sleeplessness      Premature  Decay  Neurits       Headache  Exhaustion    Nervous  Debility 

Sold  by  leading  drugg  sis  everywhere  in  two  :izes.  in  liquid  and  tablet  form. 

Sales  Agents  for  Canada:    Harold  F.  Ritchie  &  Co.,  Limited 

10  McCaul  St.,  1  oronto,  Ontario 

Proprietors:   Ashtcn  &  Parsons.  IJmitcc,  Lonccn.  Ecglaid 


Purely   Vegetable.     In  use  over  90  years 


MORISON'S  PILLS 


For  Biliousness 
Constipation 
Headache  and 
Liver  Complaints 


19  Percy  Circus,  Kings  Cross,  LONDON,  ENGLAND 


Clarke's 

Blood 

Mixture 

■Everybody'sBlood  Purifier.' 


In  Greater  Demand  than  Ever 

BECAUSE  ot  ill  great  merit  in  the  treatment  of 
Bad  Legs,  Abscesses,  Ulcers.  Glandular  Swellings, 
Piles.  Eczema, Boils,  Pimples,  Sores andEruptions, 
and  BECAUSE  it  is  regularly  advertised  in  Can- 
ada. Clarke's  Blood  Mtx'ure,  the  famous  Blood  Purifier,  is 
to-day  in  yieater  demand  than  ever.  Over  50  years  success. 
Slocked  by  all  principal  irholesalert 


DR.  STEDMAN'S 

TEETHING  POWDERS 


ggJEEgZjJij.  Safest   and  Beit  for   Children 

TRADE    MARK  Stocked  by  all  the  leading  Wholesale  Ho<ises. 

Depot:    125   New   North  Road,    London,    Eng. 


ATKINSON  &  BARKER'S 

INFANTS'  PRESERVATIVE 

The  Mother1*  Best  Friend  for  over  a  Century. 
R.  BARKER  &  SON,  Ltd.,  Wesley  St.,  C-on-M„  Manchester,  Eng. 


FENNINGS'  FEVER  MIXTURE 

as  used  throughout  Great  Britain  and 
Colonies  for  over  fifty  years 

Wholesale  Agents— SNIDER  &   BOSSONS,  WINNIPEG 


ICCISTLRC3 


GREAT  BRITISH  REMEDY 

GRASSHOPPER 

Ointment  and  Pills 

"Proprietors:   ALBERT    &   CO. 
Albert  House,  Farringdon  St.,  London,  England 


Advertised 

throughout 
Canada 

Stocked  by 
the  Wholesale 
HouseJ 


Eade's  Celebrated  Gout  and  Rheumatic  Pills 

The  Old  Established  Remedy  for  Gout.  Rheumatism.  Rheumatic 
Gout,  Lumbago,  and  all  Muscular  Pains.  They  neither  require  con- 
finement nor  alteration  of  diet,  and  in  no  case  can  their  efiect  be  injurious. 

Sold  by  all  C/i«m,'m  in  Bottles.      Prepared  only  by — 

George   Eade,    232,    Goswell   Road,    London,    Great    Britain 


Owbridgci 

^^  Lung   Tonic 


FOR 


COUGHS 


FOR 


COLDS 


"SPUN  "  USED  THE  W0RLD  °VER 

^"^  If  you  are  users  of  ointmenis  on  a  large 

Ointments  scale,  send  me  your   encfuiries,  and    let 

me  quote.     It  will  pay  you. 

Sole  Manufacturer  of  "SPUN"  Ointments 

Robert  Blackie,  Shen  Work's  Tower  Bridge  Rd..  London,  Eng. 


Convalescent 

and 

The  Aged 
FOOD 

The  BRITISH  MEDICAL  JOl  RNAL  , 
"  Benger  s  Food  has,  by  its  excellence,  established  a  reputation  of  its  own." 


TRADE  MARK 


THE  LION  LEADS 

NO    LANCING   OK   CUTTING   WITH 

Burgess*  Lion  Ointment 


Established  1 847  A  CONTINUOUS  RECORD  OF  Sl"< 

Stocked  by  the  leading  ^X'ho.eaale  Homes 
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Lithia    Chloride,    ot f  0.25 

Citrate,     oz 30 

Iodide,     02 60 

Nitrate,    oz -5 

Salicylate,     oz 45 

Tartrate,    oz 35 

Litmus,    Granular,    lb 2.00 

Cubes,    lb 2. So 

Losophen,    oz 2.25 

Luminal,     oz 9-60 

Lupulin.    oz    -  65 

Lycopodium,    lb 7.50 

Lycetol,     oz 3.75 

Magnesium,   Ammonia,  Phos- 
phate,   oz 20 

Borocitrate,    oz 25 

Bromide,    oz .45 

Carb,    (ounces),  lb 40 

"       (ponderous),     lb.     ..         .60 

(Powdered),  lb 25 

"      (Calcined),     lb.      ..         .85 

Chloride,   oz 20 

Citrate,    soluble,    lb 1.25 

Glycerophosphate,  oz.    ...         .40 

Hypophosphite,    oi 80 

Magnesium  Metal,  powd.  oz.         .40 

Nitrate,     oz 15 

Phosphate,    oi 15 

Ribbon,    oz 1.00 

Salicylate,     oz 20 

Sulphate,    C.P.,    dried,    lb.         .45 
' '         Commercial,    lb. .  7 

Sulphite,    oz .15 

Wire,  oz 1.00 

Mallein    (5    gramme   tubes), 

each     1.00 

Maltose,    oz 1.05 

Manganese,    Borate,    os.     .  .         .85 

Carbonate,   oz .20 

Chloride,     oz 20 

Glycerophos,   oz .45 

Hypophos,   oz 35 

Iodide,     oz 60 

Metal,    ob 60 

Oxide,   commercial,   lb.    ..         .15 

Black,    pure,    lb 1.95 

Peptonized,   oz .50 

Phosphate,    oz.     .20 

Sulphate,     oz 15 

Manna,     oz ,15 

Menthol,    lb 7.00 

Mercury,    11) 1.20 

Acetate,    0£ .30 

Biehlor.     (Corros.    Sub- 
limate), lb 1.65* 

Pulv..    lb 2.05 

Biniodide.    oz 45 

Bromide,     oz 80 

With  Chalk,  oz 10 

Chloride    (CalomelV   lb.    .      2.00 
Chi.  Am.    (White  Preelp.), 

oz 20 

Cyanide,    oz 45 

lodo    Viride.     oz .55 

Nitrate    Crvst..    oz 30 

Nitric    Oxide    (Red 

Precip..    lb 2.00 

Oleate.    10    p.c.    oz 28 

Oleate,  20  p.c.,  oz 33 

Oxide  Flav.,  oz 30 

Oxychloride,     08 60 

Oxycyanide,    oz .65 

Salicylate      oz .45 

Snipb.    FUv.    (Tnrpeth 

Min'l),    oz 40 

with    Sulph.    (Ethiops 

Min'l).    oz 25 

Sulphate,    bi.,    oz 3^ 

Snlphocyanide,    oz 45 

Tannate.     oz 35 

Mesotan.   10  gramme    .25 

Methylene.   Iodide,   oz 1  .25 

Microcosmic    Salts,    oz.    .  .  .-        .20 

Milk  Sugar,  lb 5  0 

Mistura,    Ferri   Co..    bl 60 

GIvcvrrhiza   Co.    (U.S.P.), 

lb.     60 

Morphia.    Alkaloid,    oz.     .  .       10.50 

Acetate,      oz 6.25 

Bromide,    oz 20.00 

Muriate,      oz.      6.2' 

■7 0 

Tartrate,     oz 10.00 

Valerianate,    oz 20.00 

Monochlorophenal,    oz 60 

Moss,    Iceland,    lb .60 

Irish. 

Bleached,   lb 60 

Musk.    Canton,    oz 2.00 

Musk,    pure  grain,    grain    ..         .10 

Myrtol,     oz 1.25 

haiine,   E.P..   Cryst.,  oz.         .15 

F.P..   pulv.,    oi.    .  .  .* 10 

Bal  

Flake,    lb 

Napthol,    Alpha.,   Recryst, 

Medic'l.    oi 33 

Beta,   Recryst,    Medicinal, 

oz 20 

Bete.    Benzoate.   oz 45 

Nickel,   Metal,   oz 20 

Bromide,    oz .  a  • 

Carbonate,    oz 15 

Ch'.oride.     oz 20 


<i2 -» 

Oxide,     oz 15 

Salt,     lb 30 

Sheet,    oz .15 

Sulphate,     oz .10 

hen,     oz 2  .  50 

Nux    Vomica,    powd.,    lb.    ..         .45 
Nylanders,    Reagent,  ,  lb.     .  .       1.00 

Oil   Amber,    crude,    lb 1.25 

Rectified,     lb. 1.25 

Amygdal,  Am-ira,  /j»ure.  oz.    1.50 

Persic,    oz.     .  .  / 1 .25 

Aniline,     oz.     ...'.. 15 

Anise,    oz .2* 

Banana,     lb 70 

Bays  Green,  oi 10 

Bay    Rum.    oz .5  ' 

Bergamot.     oz ..">."> 

Cade,     oz 20 

Cajeput,    oz 15 

Camphor,     lb.     60 

Caps" cum,    oz 1.15 

Cara  vay,    oz 65 

Cass. a,   oz 25 

Castor,    English,     1st.,    lb.         .40 

2nds.     lb 43 

Pharmaceutical,    lb 4o 

Cedar,    pure,     lb 2.75 

Cedar,   Com'l.,   lb 1.90 

Wood,    lb.,    cedar    1.25 

Cedrat.    oz 90 

Chaulmoogra,    oi 50 

Chamamile,    oz 4.00 

Citronella,  Com'l,  lb 1.35 

Opt,,  lb 

Cinnamon,    True,    oz.    ...      2.50 

Cloves,    oz 25 

Cocoanut,     lb 35 

<  od    Liver,    N.F..    gal .  .      .  .      1.75 
Mace,    Essential,    oz.      .40 

Cognac,    green,    oz 1.75 

White,    oz 1.10 

Copaiba,    oz 20 

Coriander,     oz 5.75 

Cotton  Seed,  gal 2.10 

Crotcu.  os 25 

Cube's,   oz 1.0C 

Olei    Resin,    oz 1.00 

Cumin,   oi 1.25 

DUI,    oz 75 

Erigeron,     oz 90 

Eucalyptus,    oz 15 

Fennel,    ox.      45 

Fusel,  lb 1,25 

Hemlock      pure,    lb 1.65 

No.  l'.    lb L.25 

Goose,    lb .  7 ". 

Jasmine,    oz 4.40 

Juniper.    Berries,    oz.    ...       1.00 

Wood,    lb 3.50 

Lavender.     Eng.,    oz.     ...      5.50 

oz 2 

Lavender,    French,    oz.    ..         .60 

Garden,    oz .15 

Lemon,   Opt.,   lb.    1,50 

Grass,    oz 45 

Linseed,     boiled,     gal 1.30 

Raw.    iral 1.27 

Mace.     Essential,     oz.  .40 

Mace.    Expressed,    oz.     .  .         .30 

Malefern,    oz 1.05 

Mustard,    artificial,    oz.    ..         .85 

Fssontial.    oz 2.35 

Mybrane.     lb 45 

Neatsfoot,    gal 2.25 

Nernli,    oz 2  .00 

'   oz,    oz 25 

-    I 

Orange,    02 3r> 

Bitter,    oz .80 

Oriemmm.    White,    oz.     ..         .20 

R^'l.     lb 3.00 

Nn.    2    lb 60 

.25 

PatchmiM.     01      1.00 

Pennvroyal.    01 25 

Pennpr.     black,     01 1.20 

Olen  Resin,   oz 2.50 

■  -'lint.     ,Tap.,     07. 50 

Fnclisb.   oz 2.00 

Tndds.     oz l  .50 

Petrolatum.     Amer.,     gal.      3.5n 

Pimei  .  4 5 

Ran?non,   pure,    lb 60 

Rhodii.    ox 

Rose.    No.   2.    H.   each    .  .      3.50 
Rose.   Virgin.    %,  each    ..      4.00 

Rosemary,    Opt.,    oz 25 

Com'l.    lb.     2.00 

! 

Santa!.     W.T..     oz 70 

lb 2.75 

Artificial,   lb 1-35 

Savin,    nz 

Oil.    Skui  1      lb 50 

Spearmint,    oz 1.25 

Sperm.,    gal 4.75 

St.   Johnawort,    lb 75 

Spruce,    lb 2  .00 

Tansy,    oz .  P5 

Tnr.     lb.     $0.20 

Wine,     oz .25 

"Wintergreen.   oz 75 


Artificial,    ox.    ' 15 

Worm  seed,    oz ,50 

Wormwood,    oz 2.50 

Oil    Cake,    ground,    lb 06 

Ointments,     Balladonna,     oz.         .  35 

Blue,   ib 1.30 

Boracic    Acid,    lb .45 

Calamine,    lb 75 

Canthar,     lb 1.10 

Carbolic,    lb 50 

Gallae,    lb 1.10 

Co.,    lb - 

Hyd.   Ammjn,   Chlor.,   lb..     1.15 

Biniodide,  lb 1.75 

Compd.,     lb 1.75 

Nitratis,    lb 1.00 

Oxide,    Flav.,    lb 90 

Oxide,    Rub.,   lb 1.50 

Iodine,    lb 1.10 

Compd.,     lb.     .  i 95 

Iodoform,    lb 2.00 

Picis,    lb 50 

Plumbi,    Acetatx,    lb 65 

Plumbi.,    Iodi,   lb 1.75 

Resin,  lb 75 

Simple,    lb .65 

Sulphur,    lb 60 

Sulphur  compound,   lb.    .  .         .80 

Zinc,    Oxide,    lb 60 

Oleo-Resin,    Capsicum,    oz.  .         .60 

Opium,    oz 90 

Pulv.,     oz 1.00 

Orange   Peel 25 

ind 30 

Pancreatine,    Pure,    Active, 

07. 35 

Papaine.  . 

Merck's,    oz 1.00 

Paraformaldehyde,   os 20 

Pelletierine.    Sulphate,    15  gr. 

bot.,     each     2.00 

Tannate,    15    gr.    bot.,    e*     1.50 

Pcpsine,   Boudaults,  oz.    ...      2.35 

Scale.    Pure    Soluble,    lb..      6.00 

Pure.    Soluable,    oz.     ..         .50 

Peptone,  meat,  dry,  os 85 

Perhydrot,    50   gramme   bott., 

each     75 

Petrolatum.    Yellow,    lb..  .-2 

White,    lb 50 

Phenocetine,    oz 25 

Powd..     oz.    Phenalgine..      1.85 
Tablets,    oz.  "Phenalgine.  .      1.85 

Phenazone.    oz .85 

Phenol,  Bismuth,  os 80 

Phenol,    Chloride,    oz .45 

Phenolphthalein,    oz .25 

Pbloroglucin.   H   os.,  each   .  .         .80 
Vanillin,    H    os.,    each    .  .         .50 

PhosphoniB,    lb 1.10 

Pentoxide,     os 60 

Red.     oz 30 

Pilocarpine,    Alkaloid,    5   gt. 

bot..   each 75 

Hydrobromate,    5    gr.    bot., 

each      00 

Muriate,  5  gr.  bot.,  each..  .55 
Nitrate,  5  gr.  bot.,  each..  .55 
Salicylate,  5  gr.  bot.  each  .60 
Sulphate,  5  gr.  hot.,  each  .60 
Pipe  Clay,  In  squares,  lb.   .  .         .16 

Piperine,   1   oz.,  each 1.80 

Pitch,     black,     lb 07 

Burgundv,    lb     45 

Platinie  Chloride,   5  p.c. 

sol.,    oz 3.  80 

Platinum.    Bichloride,     % 

os.   bot.,    each    8.00 

Foil,    per   gr 50 

Wire,    per    gr 50 

Plumbago,  lb U 

Podophylin.     oz 1.45 

Poppy  heads,   per  doz 70 

Potassium,    pure,    *■&    oz,  ea.        .50 

Acetate,    lb 1.15 

Arsenate,    oz 20 

Arsenite,    ox 20 

Benzoate.    ox 70 

Bicarb.,    lb 50 

"      Pulv.,  lb 50 

"      C.P..     Cryst.,     lb.     .      1.25 

Bichromate,    lb 65 

"      O.P.,    lb..    Crystal    .      1.60 
Potassium   Bisulphate.   lb...      1.60 

Bisulphite,     lb 1.45 

Riijirt.     pulv.,     lb  .45 

Bromide,  lb 65 

>::ate.     lb 30 

'ir.   Purif.   by  alcohol, 

lb 2. 00 

sticks,  lb 80 

-ate.     lb 25 

Potassium.  Chlor..  Pulv.,  lb.         .30 

Pulv..    C.P..    lb 55 

0.P  .     lb.,     Crvstal 55 

Chi. 'ride,     lb 30 

Chloroplatinate,   15  gr. 

bots..    each    2.60 

Chromate.  Yellow,  C.P., 



Citrate     lb 

Cyanide,    mixture    $0 .  50 

iphosphite,   07. 1  ~. 


Glycerophosphate,    oz.     ..         .30 

Hyposulpbate,    oz .50 

H vposulphite,    oz .15 

to'date,    oz 1.20 

Iodide,    lb 5,00 

-Metabisulphate,  oz 15 

Nitrate,    lb 25 

C.    P.,    lb 1.00 

Oxalate,   Neutral,   lb.    . . .      1.80 

Perchlorate,    oz .30 

Permanganate,    lb .75 

Phosphate,     C.P.,    oz.     .  .         .30 
Prussiate,    Red  <  !rv  St.,   lb  . 

Red    Pulv..    lb    .     ' 60 

Salicylate,    oz .80 

Silicate,     oz .40 

Silicofluoride,    os 15 

And    Soda   Tart.,    C.P. 

Cryst.,    lb 1.40 

Sulphate,   Cryst.,  lb 1.00 

Pulv.,     lb 1.00 

C.P.,     Cryet.,    os. 20 

C.P..     powd.,     os 20 

Sulphite,    oz 25 

Sulphocarb.,    os 80 

Sulphocyanate,  os 86 

Sulphuret,    lb 90 

Tartrate,    lb.     2.15 

Propylamine,    oz 1.00 

Chior.,    os S  60 

Prolan,    powd..    oz 75 

Pulvis.    Aloes    Co.,    Ib SO 

Amygdal,    lb 1.00 

Antimon  Co.,  lb 60 

Aromatic  or  Cinnamon  Co., 

lb l.OC 

Pulvis,  Creta,  Aromat,  lb.         .65 

C.   Opii,    lb 90 

For  Mistura  Creta,   lb.    -.         .45 

Ipecac    Co.,    lb 2.75 

Jalap   Co.,    lb 1.50 

Kino    Co..    lb 2-40 

Lic^ric9   Co..   lb .40 

Opii    Co.,     lb 2.75 

Rhei   Co.,   lb 1.20 

Scammonv   Co.,  oz .30 

Seidjitz,    lb 40 

Tragacanth    Co.,    lb 1.25 

Thompson 's   Composition, 

lb 65 

Putty    Powder,    lb 90 

Pyoktannin,    bine,    os 8.25 

Pyramidon,     Swiss,     oz.     .  .       1.50 

Salicylate,    os 1 .  50 

Pyridin,    C.P.,   os 25 

Pyrogallol,    Bismuth,    os.     .  .       1.85 

Fyrolignine,   os 1.80 

Quassia     chips,     lb .15 

Quassia,    15    gr.    bot.,    each.. 1. 85 

Quinine.    Alkaloid,    oz 2,05 

Arsenate,    oz 2.u5 

Bisulphate,    oz 1.80 

Cacodylate,    oz 4.20 

Citrate,     oz 2.25 

Dihydrochlorate,    oz.     ...      2.25 

Ferro  Cyanide,   oz 2.05 

Glycerophosphate,    oz.    .  .      2.05 

Hydrobromate,    "z 1.70 

Hydrochloride,     oz 1.80 

Hvpophosphite,    oz 2  .05 

Phosphate,    oz 2.25 

I  ate,    oz 1 .25 

Salicylate,    oz 1.70 

Tannate,    oz.    1.20 

Valerinite,    oz 3 .50 

Rescorin.    oz .35 

Resnblimed,    os 8.25 

Rice    Flour,    lb 15 

Rodinal.    3    oz.    bottle    for    .         .90 

Root.   Aconite,   lb 75 

Pulv..    lb 90 

Alkanet.    lb 2.00 

Angelica,     lb 90 

Arnica,    lb 2.00 

Belladonna,     oz .15 

' '      powd..     oz .15 

Blood,    lb 60 

Pulv..    lb 65 

Burdock,    lb 45 

Elecampane,    lb 32 

pulv.,   lb 

Galangal,    lb 35 

Curcuma,  pulv.,   lb 30 

Dandelion,     lb .50 

Dock,    vellow.    lb 30 

"       cut.      lb 47 

Calamus,    lb 75 

Cnltichiei,   lb 2.10 

Colnmbo.     lb 55 

Root    Gentian,    lb 30 

"      pulv.,    lb 35 

Ginseng,    oz 60 

Golden   Seal,   whole,  lb...    10.00 
Powd..    lb 1 

Hellebore,   White.  Pulv. 
lb 40 

oz 

Jalap,    lb 85 

Jalap,    pulv.,    lb 90 
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JOB  PRINTING 


We  are  now  in  a  position 
to  accept  orders  for  job 
printing,    especially : 

Journals 
Booklets 
Catalogues 
Commercial  Forms 
Etc.,  Etc. 

Give    us    a    trial    when 
next  in  need  of  printing. 


"THE   STRIKE    IS    OVER"    IN    OUR    PLANT 

We  have  a  complete  staff,  working  on 
"Open  shop"  basis,  and  as  we  have  com- 
petent men  all  work  turned  out  will  be 
up    to   our   usual    high    standard. 


Pri 


rices   mo 


derate. 


The  Commercial  Press,  Ltd. 

51  Wellington  W.,   Toronto 
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Licorice,    extra    select,    lb.  ..$0.  45 

pulv.,    lb.     40 

Mandrake,    lb 10 

M.mdrake,  gr'd.,  lb _*o 

Marshuiallow,    lb. 75 

Orris,    lb 40 

••      pulv.,    lb =0 

Pareira    Brava    60 

Pleurisy,    lb 50 

Khatany,    lb 40 

Hehi,     E.I.,     lb 1.50 

Rhei.    E.I.,    pulv.,    lb.     ..      1.75 
"      Turkey    (so-called) 

oz .30 

' '      pulv.,    oz 35 

Sarsaparilla,    Honduras 

lb ]  -25 

Mexican,   ib 90 

Senega,    lb 2.00 

Serpentaria,    lb. 1.1" 

Sombul,     oz °" 

Spigelia.    lh.....     Z-" 

Squills,    r/mte,  lb dD 

Pulv     lb 45 

Saccharine,    oz >' 

Saffron,     Amur.,    oz lo 

Spanish,    oz 18j 

Sal    Acetosella      lb I-05 

Carlsbad,  artificial,  lb.   ..         .30 

Epsom,    lb. 08 

Howard's,    lb.     1- 

Glauber.     lb 0a 

Sal   Nitre,    cryst.,   lb 2S 

sal    Nitre,    man.,    lb 20 

Prunella,     lb 65 

Eochelle.     lb 50 

Soda,     Ib °-> 

Salicine,     oz I-60 

Salol,    oz 15 

Salophen,    oz I-75 

Sanguinarine,   Alkaloid,   5  gt. 

hot.,    each     3j 

Nitrate,    5   gr.   bots..    each         .45 

Satonine,    oz '  3.50 

Santjl.    Liquid,    oz 2.20 

Capsules,    30    In    box    ...         ,u 

Saponin.    Vs    oz.   bot..   each.         .13 

Scopolamine,    hydrochlor,    5 

gr.    bots..    each 6o 

Seeds,   Angelica,   Ib 1.00 

Anise,    lb 3o 

"      pulv.,    lb 40 

•■      Star,   lb 60 

Burdock,     lb 40 

Canary,    lb ■  •         .15 

Cardamon,   Decort,    lb.    ..      1.50 

Pulv.,    lb 2  •'* 

Celery,     lb 50 

Caraway,      lb 2d 

Caraway,  pulv.,   lb .30 

( Jolochici,    lb -  „ 

pulv.,    lb 1.50 

Oonium,    lb 25 

Coroander,    lb 15 

"      pulv.,   lb 13 

Croton,    lb 25 

Cumin,    lb 42 

"       pulv.,    lb 45 

Dill,     lb 40 

Fennel,    lb 30 

' '      pulv.,    bl 35 

Flax,    lb 

"      Pure   ground,   lb.    .. 

Foenugreek,    pulv.,    lb 15 

Hemp,    lb 20 

Semis      Hyosoyamus,     oz.     .  .  .25 

Lobelia,   lb 55 

Maw.    lb 1.00 

Mustard,    White,    lb 22 

Pumpkin,     lb .60 

Quince,    lb 00 

Rap,-,    lb 25 

Stavesacre,    Ib 75 

pulv.,    lb 80 

Stramonium,  lb 80 

Stror&nthua,    lb 4.00 

Wormseed,    lb ,60 

Selenium,    in   sticks,   oz.    ...      1.50 
Sunflower,    lb 15 

Silver   Bromide,    oz 2.00 

Chloride,    ot 1.15 

e,    %    os„  each    .  .         .25 
Iodide,     oz 3.20 

Silver  Xeuclinate,  oz 85 

Nitrate,    crys.,    oz 1.10 

Fused,    oz 1.30 

Oxide,    oz 2.50 

Sulphate,    oa 2.00 


Snuff.   Copenhagen,  lb.    .    ..  $1.75 

Mace,    lb 1.20 

Scotch,    lb 1.30 

Lorillards,     lb. 1.90 

Sord.    Arsenical,    lb. 40 

Castile,    pulv.,   lb.    , 40 

Curd,    lb /. 40 

Cocoanut,    lb.    ...J 26 

Soft,     lb / 30 

Viride,    lb J. *0 

Whale    Oil,    lb.    .  .' 20 

Soda,  Acetate,  lb.    ., 35 

Aluminate,     oz.     .1 .12 

and  Ammonia  Phds.  (Micro- 

ecini  Salts),  lb 85 

Arsenate,    pure,    dry,    oz .         .15 

Arsenite,    pure,    oz 20 

Ash,     lb ■ 07 

Benzoate,     oz..  .  j .15 

Biscarb.,    lb.     . 09 

"      Chance's,     lb 10 

Bichromate,   fus£d,   oz.    ..         .15 

Biphosphate,    oi 15 

Bisulphate,    pure,,    oz.    ..         .15 
Bisulphite,     lb.i     .25 

Pure,    dry.    OS1 10 

Bitartrate.    Cryst.,    oz.    ..         .15 

Bromide,   gran.,  lb 65 

Cocodylate,   Vs  oz.,  each..        .50 
Carb.,  C.P.,  Cryst.,  lb.   ..         .35 

"      C.P.,    dried,    lb.    .  .         .35 
Caustic,    gran.,    lb 21 

"      Sticks,    lb 60 

Sticks,      pure,      by 

alcohol,    lb 1 .25 

Chlorate,    oz 10 

Chnlente,     oz 45 

Chloride,    pure,    oz 10 

Cinnimate,    %   oi.,  each..         .15 

Citrate,    oz 20 

Ethvlate.    dry,    oz 1.35 

Fluoride,  oz 10 

Formate,    oz 15 

Giycerinnphosphate,     oz..         .25 
Hypochlorite,  Solution,  oz.         .10 

Hypophosphite,    oz 20 

Hvposulphate,    oz 55 

Hyposulphite,    lb.    C.P.    .  .         .30 

Iodide,    oz .45 

Lactate,    Syr.,    oz 25 

Meconate,    oz 2.25 

Metaphosphate,     oz .20 

Nitrate,    Crude,    lb 15 

Nitrate.     Pure    Cryst.,    oi.        .10 

Nitro-prusside,   bz 65 

Nitrate,     oz .10 

Oleate.     oz 15 

Oxalate,    oz 20 

Perborate.    Medicin,   oz. .  .         .15 
Permanganate,     oz .30 

Soda,  Phosphate,  gran.,  lb..         .15 

0.  P.,  Cryat.,  lb 50 

C.P..    pulv..    lb 55 

Salicylate,    lb 75 

Natural,     oz 1.00 

Silicate,    lb 13 

Succinate,     oz .50 

Sulphate.   C.P..   Cryst.,  lb.         .35 

Soda    Sulphate,    C.P.,    dried, 

lb 30 

Sulphite,    Cryat,    or  Oran. 

lb 12 

"      C.P.,    lb 25 

"      Dried,    C.P..    Ib.    .  .         .35 

Sulphocarb,    oz 15 

Tartrate.    C.P..    oz 15 

Sodium,    Metal,   oz .70 

Solution    

Dobell's     'b 40 

Fehlings.    No.    1,    oz 05 

Feh'ings,   No.   2,    oz 10 

Hydrarg,    Bichlor..    lb.    .  .         .65 
Nitroglycerine.    1    p.c.    oz.         .20 

Vlemniicks    (Cale.   Sulph.), 

lb 65 

Somatose.   oz 60 

Spartein,   Sulp.,    %   oz.,  oz..      2.50 

Sparmaceti,     lb 75 

Spirits  Ammon.,  Aromat,  lb.  85 

lb 1.15 

Chloroform,  lb 1.05 

Stannous.  Chloride,  C.P.,  oz.         .25 

Stannic.    Chloride,    oz 60 

Starch,    powd.,    lb 15 

Stearine,     lb 60 

Strontia  Bromide,  lb 75 

Carbonate,   oz 10 

Chlorate,     oz 20 

Chloride,     oz 20 

ite,    oz 2n 


Nitrate.    ,b $0.70 

Oxalate,    oz .10 

Salicylate,    oz 15 

Sulphide,  oz 15 

Strychnine,     oz 3,25 

Arsenate,     oz 3.60 

Arsenite,    oz 2.85 

Glycerophosphate,    oz.    ..      3.10 

Hydrochlorate      oz 3.10 

Hypophos,     oz :i.40 

Nitrate,     oz 2.50 

Sulphate,     oz 2.50 

Phosphate,    oz 3.30 

Valerianate,    Vs    oz.    ..         .80 
Stypticin,    15   gr.    bot.,    each        .60 

Tablets,    box,    each 65 

Succus,   Conium,  lb 1.10 

Tarax,    lb 1.60 

Sulfonal,     oz 1 .  50 

Sulphaminol,     oz 2.00 

Sulphur,    Chloride,    oi 15 

Iodide,    oi 50 

Precipitated,    lb ,40 

Opt.,    lb 50 

Powdered,    lb 07 

Sublimed,     lb 08 

Extra,    lb 14 

Rol,    lb 07 

Vilum,     lb 20 

Tamarids,  lb .18 

Tannalbin,    oz 75 

Tannigen.    oz 1.00 

Tannoform,     oz .60 

Tar.    Barbadoes.    lb 40 

Stockholm,     lb 60 

Terebene,    oz .20 

Terpin,   Hydrate,  oz 15 

Terpinol.   Liquid,   oz 80 

Tl bromine,    oc 75 

and    Soda     Salicylate,     oz .         .50 
Thiocin,    oz 5.50 

Theocine,    Soda   Acetate,    oz.     4.50 

Thiocol.  substitute,  oz 1.25 

Thieform,    25   gram 75 

Thiol,    oz 40 

Tbiosinamine,     oz 3.15 

Thorium,    Nitrate,    oz 2.10 

Thymol,  oz 1.00 

Thymidine,    oz 1.35 

Tin,   Metal   Sticks,   oi 25 

Granulates,    lb 2.50 

Powder,    fine,    oa 25 

Rasped,     oz 25 

Toluene,    lb .45 

Tow,    lb 50 

Tribromphenol,    oz 1.60 

Bismuth,    oz 1.00 

Triferrin,    oz 1.00 

Trikresol,    oz 20 

Trional,     oz.,     substitute.       1.50 

Triphenin,     oz 76 

Tumenal,  25  grammes  for  .  .        .66 

Turpentine,    chian,    oz 1.50 

Venice,    lb .35 

Unguentum,    Crede,    oz.     .  .  .      2.00 

Uranium,  Acetate,  oi 2.00 

Chloride,    oz .60 

Nitrate,    oz .45 

Urea  Crystals,   Pure,   oi.    ..         .85 

Nitrate,     oz 65 

Crecedin,    oz 60 

Urethane,    oz 6C 

Vanilline,    oz.    '. 1.15 

Veratria,    pure,    H    ol 55 

Verdigris,    balls,    lb GO 

Pulverized,    lb 60 

1 1,     substitute,    oz 45 

Vinegar,    Cantharides,    lb...         .90 

Wax.    Bayberry,    lb 80 

Brazil   or  Carnauba,  lb,    .      1.00 
Ceracine,  lb.  .60 

Japan,    lb.    45 

Paraffine.     lb lfi 

White,    No.    1,    lb 1.45 

White,    No.    2.    lb 60 

Yellow    (Beeswax)    lb.    .  .         .70 
Xylol,    oz 15 

Yohinibine,    Cryst.,    1    gram 

tube,    each    1.05 

Tablets,    (tubes   of   10), 

each     50 

Zinc,    Acetate,    pure,    os.    ..         .15 

Benzoate,    oz 60 

B^ini'ide.      oz .40 

Carbonate,    lb 85 

Precip..     oz 15 

Chloride,  fused,  oz 20 

Granul.,    oz 20 

Cyanide,    oz 25 

Ferrocyanide.    oz .40 


Granulated,    lb $0.75 

"      free    from    Arsenic, 

oz 25 

Hypophosphite,    oz .60 

Iodide,    oz 60 

Lactate,     oz .35 

Metal,    pure,    oz .10 

Nitrate,   pure,   oz 25 

Oleate,     oz .15 

Oxide,    lb 30 

' '      pure,    lb 40 

"      Hubbucks,     lb.      ..       1.10 
dry  process,   lb.    ..         .40 

Permanganate,     os 70 

Phosphate     .25 

Phosphide,  oz 35 

Salicylate,    os 30 

Steerate,     oz .15 

"      Comp.,    oz 60 

Sulphate,    pure,    oz 20 

"      C.P.,     Cryst.,    lb...         .30 

"      C.P.,    Gran.,    lb 30 

"      C.P..  dried,  lb 40 

Sulphide,   pure,   oz .15 

Sulphite,    oz 20 

Sulphocarb,    oz .15 

Valerianate,     pulv.,     oz.     ..         .70 
Cryst.,    oz.     .  .         .45 

TINCTURES 

Aconite      85 

Alnes     SO 

Aloes  and  myrrh 1    15 

.Arnica     70 

Asafoetida    1    20 

Belladonna  leaves    75 

Benzoin     1    15 

Benzoin,     comp 1    30 

Blood  root   ■ 1.35 

liuchu      .85 

Calendula      1    75 

Cannabis,    Indica     4    00 

Cantharides    1    20 

Capsicum    

Capsicum   and   myrrh    1  40 

Cardamom     KO 

Cardamom,   comp.    .......  60 

Catechu.  .75 

Cimicifuga     1     15 

Cinchona,    comp 

Cinnamon     H5 

Colchicum   root    1  .00 

Colchicum     seed     1    On 

Columbo      70 

Cudbear     50 

Digitalis    6 

Ferric   chloride    , 

Gelsemium      85 

Gentian     60 

Gontian,    comp 60 

Ginger     1    10 

Green  soap 25 

Guniac     I    75 

Guaia,  .     ammon 

Hydrastis    2.60 

Hyoscyamus     85 

Iodine .75 

Iodine,     colorless .80 

Iodine.   Churchill's 2.00 

Ipecac 1.30 

Iron,     citrechloride     85 

Iron,     muriate     ;i5 

.Talap     1.70 

Kino    1.45 

Krameria    M 

Lavender.    Comp 1.05 

Lemon    peel     1.70 

Lobelia    85 

Myrrh     1 .30 

Myrrh    and   capsicum    1.40 

Nutgall      1 .  20 

Nux    vomica     ...  80 

Opium,   camphorated 1.20 

Opium    (laudanum)     

Orange    peel     1 . ' 

Quassia    65 

Rhubarb     65 

Rhubarb,    aromatic    .......  1.40 

Sanguinaria      1.35 

Serpentaria    ....  1 . 

Squill 

Stavesacre  1.10 

Stramonium 80 

Tolu l.'-5 

Valeria     75 

Valerian,    nmmoniated     .... 

Yeratrum.    Viride 1. 

tt'arburir's    3.10 
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WE  HA  VE  CREA  TED 
THE  DEMAND 


The  demand  for  an  article  should  be  created  by  the 
manufacturer  and  filled  by  the  retailer. 

We  have  created  a  large  and  growing  demand  for  the 
Marvel  "Whirling  Spray"  Syringe  which  is  being 
filled  with  profit  by  practically  every  druggist  in  the 
country. 


MARVEL  COMPANY 
25  West    45th   Street,   New    York 


City 


Canadian    Distributors:  — Dominion    Rubber    Systtm    cf    Montreal 
and  all  Sales  Br   nches 


Advanced  Price  25$.  net. 


Chemistt  23s. 


Reprint  of  Nineteenth  Edition 

SQUIRE'S 
COMPANION 

TO  THE 

BRITISH  PHARMACOPOEIA.  1914 

Published  by  J.  &  A.  CHURCHILL, 
7  Gt.    Marlborough  St.,  W.  1. 

The  Chemist  and  Druggist  says — "It  is  the  largest  British  book  o' 
the  kind  whose  utility  is  recognised  equally  by  physicians  and  pharm- 
acists, while  it  is  also  distinctive  in  containing  information  that  is 
wanted  by  specialists  in  chemistry,  medicine  and  pharmacy.  It  main- 
tains its  unique  position  as  a  national  work  of  reference." 

The  Prescriber  says — "Neither  medical  man  not  pharmacist  can 
afford  to  be  without  the  latest  edition  of  Squire's  Companion.  " 

The  Perfumery  and  Essential  Oil  Record  says — "This  useful 
volume  cannot  be  too  highly  commended." 

Leaflet  and  Quotations  on 
application 

SQUIRE  &  SONS,  LTD. 

413  Oxford  Street      -       London,  W.  1. 

Chemists  on  the  Establishment  of  The  King 


INGRAM'S 

PATENT  BAND  TEATS 

(No.  17617) 

In  addition  to  the  well-known  "Agrippa"  Band  Teat  and 
Valve,  this  important  Patent  Band  is  fitted  to  other 
shapes,   a  few  of  which  are  illustrated  below. 


BRITISH- 
MADE 


WILL 
NOT 
SLIP 
OFF 


The  chief 
feature    of    the 
"Agrippa" 
Patent   is   the 
extraordinary 
gripping 
power   caused 
by  the  interior 
band  of  rubber 
which  hold9 
on  to  the 
bottle,  abso- 
lutely   refusing 
to   accidentally 
slip   off. 


Ingham's 

tEnt  n;  1761' 


Fig.  H.B. 

Ingram 's     Pat- 
ent Band   Teat 
and      Valve 
"AGRIPPA" 
are     perfectly 
Hygienic.     The 
Rubber     has 
been  specially 
prepared  so   as 
to     withstand 
actual   boiling, 
anl     does     not 
deteriorate     by 
frequent  repeti- 
tion    of     this 
boiling  process. 


The  Perfect  Teat 

Ingram's 

Patent  Band   Teat 

"AGRIPPA" 

TRADE    MARK 


FITS 

ANY 

BOAT- 

SHAPED 

BOTTLE 


m  Fig.  224  B.  Fig.  A.B.  g 

S  Miie  of  the  finest   rubber,    black  or  transparent  = 

j  Selling  Agents  throughout  Canada,  Sharland  & 

Co.,    Eldon   St.    House,     London    EC2.     England 

H  Samples  and  pricescan  be  obtained  from  Sharland  &  Co.  'a 

sab-agents,  Messrs.  SNIDER  &  BOSSONS 
^  13  Leader  Lane. Toronto         401  Canada  Buildings,  Winnipeg 

=  Tarmiaal  City  Club,  Vancouver  = 

1 1 1  I'll  lil  1 1 1 1 II 1 1 1 1 1 1  111  III  Mil  1 1 II 1 1 1 1 1 1 1 J 1 1 1 1  III  1 1 1 1 1 1 1 1 1 1 II II 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 

=  Made  by  the  firm  of  Ingrams,  London,  Scientific  .Manufacturers  of  Surgical 

==  India  Rubber  Qoods,     Established  in  London  in  1847,  and  whose    Brand,         = 

=§         "Ingram's  London"  is  a  guarantee  of  Quality.  = 

|    J.  G.  INGRAM  &  SON,  Limited    | 

§  The  London  India  Rubber  Works 

Hackney  Wick,  LONDON,  E.9.,  England 

hi  m  i  in  1 1 1  ii  1 1 1 1  ri  1 1 1 1 1 1  ii  1 1  ill  ii  in  1 1  niiiuiiiii«iiiiiiiiuiiiiiiiiimiiiiiiiiii:i!i:i  i,i  n  uiinainuiuukl 
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Condy's  Fluid 

Has  been  the  leading  disinfectant 
for  over  one  hundred  years.  Is 
the    leader   and   always   will  be. 

Condy's  Fluid 

is  a  necessity  in  the  house. 
All  druggists  should  handle 
this  profitable  line. 


CONDY  &  MITCHELL 

LIMITED 
LONDON,  ENGLAND 

HAROLD  F.  RITCHIE  &  CO.,  LIMITED 

Agmnta  for  Canada 

10-12-14  McCAUL  ST.  TORONTO.  ONT 


Photographic  Supplies 


You  are  missing  untold 
opportunities  to  create  a 
demand  for  photographic 
supplies  if  you  are  not 
advertising  in  the  photo- 
graphic section. 


The  Retail  Druggist  of  Canada 

51  Wellington  West,  Toronto 


INDEX  TO  ADVERTISERS 


Albert  &  Company 29 

Baker  S   Son,  R ?<■' 

Boetham  &  Co 4 

Blackie,  Robt 29 

Burgess   Medicine   Co..   E 29 

Butcher  &  Sons 25 

Clark's   Blood   Mixture 29 

(  ondj   &  Mitchell 34 

Coutts  S  Sons,  T 20 

Criterion    (Plates,  Papers,   Films  i    Ltd 25 

Davies  &  Lawrence 1 

Dallmeyer.  J.   H 25 

ut   Pills 29 

Eno  Ltd.,  J.  C 20 

Fellows   Medical   Mfg.   Co o.f.c. 

Fennings,   Alfred 29 

h   Lick  S]  ' 5 

Ferber,   Hubert.  Limited 5 

mpanj 25 

Henry.  W.  and  T 29 

Hollaway,  Thoa 20 

Howard   S   Sons,  Limited i.b.c. 

Houghton's,  Limited.. 25 

h,   J.    Hungerford 31 

Illingsworth   Ltd 

i  S   -     ,  J.  G 


Jones  Bros 7 

Keating.  Tiios.  A 5 

Leto   Photo  Materials.  Ltd 25 

Lewis  Co.,  H.  K 22 

Lyman   Bros.   &  Co..   Ltd..  The 4 

Mabie.  Todd  &  Co.,  Ltd o.b.c. 

Maivel  &  Co 33.. i.b.c 

Morrison   Co 29 

North   American   Dye   Corp i.b.c. 

N;  tional  Cash  Register  Co 6 

Norwich   Crape  Bandage  Co 4 

Prout  &  Harsant ! 29 

Ridge's   Food 22 

Rubbersel    Company    Lid 3 

Cand)    Co 22 

Stokes  S  Co.,  C.  A 4 

Spratts.   Limited    5 

Squin        -  Ltd 33 

Stedman,  Dr 

Shadeine   Co..  The 

Scrubb  8  I  ....  Ltd 29 



Watkins  Meter  Co 25 
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YOUR  CUSTOMERS 
RELY  ON  YOU 


The  customers  of  a  good  druggist  rely  on  his  judg- 
ment to  select  for  the  n  the  best  the  market  affords. 

And  good  druggists  when  buying  s>ringes  always 
select  the  Marvel  "Whirling  Spray"  because  it  is 
guaranteed  to  g.ve  perfect  satisfaction. 

MARVEL  COMPANY 

25    West   45th    Street,    New    York    City 

Cinadisa  Dish  ibutor:— Dominion     Rubber     System    of    Montreal 
and  all  Sales  Branches 


You  want 
Satisfied  Customers 


SELL  THEM 

SunsetSoapDyes 

THE  REAL  DYE 

Sunset  sales  make  friends  for  Sunset  dealers — and 
the  register  rings  up  th.- steady  profits  of  "repeats." 
S  -•  fied buyers  boost  Sunset  because  it  does  all  the 
'ising  claims  for  it.  Honest  quality,  truthful 
national  advertising,  linked  up  with  attractive 
Sunset  store  display,  move  Sunset  quickly  at  good 
margin — PLSH  it  for  permanent  good  will. 

Show  the  Sunset  COLOR  CARD.  If  your 
card  is  soiled,  or  lost,  write  us  for  a  new  one. 
Ir  you   have  trouble  in   getting  Sunset,  write 

Sales  Representath 

HAROLD  F.  RITCHIE  &  CO..  LIMITED 
Toronto.  Canada 


Noith    Ameiican    Dye 

Corporation.    Lid. 

Manufacture!* 

Toronto.  Canada 
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FAST    COLORS 


Keep  Your  Stock  Complete 
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HOWARDS' 

IS  THE 

SODII  BICARB 

WITHOUT  THAT 
NAUSEOUS    TASTE 

Associated  with  the  Commercial  Product 
Howards  &  Sons,  Ltd.    Established  1797  Ilford,  London,  Eng. 
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The  steadily  increasing  popularity  of 


>WAW 


SELF-FILLMG 
feUNTIM  PE 


is  due  to  the  satisfaction  which  every  pen  gives. 
The  Reasons  are: 

(1)  The  ladder  feed  which  controls  the  flow  of  Ink,  so  that  the  pen 
starts  instantly  the  point  touches  the  paper. 

(2)  The  exclusive  use  of  natural  hard  iridium,  (not  fused  iridium,  as 
is  used  by  so  many  makers)  insuring  long  life  to  the  point  and  that 
delightful  feeling  of  smoothness  and  resilience  which  makes  writing  a 
pleasure. 

Here  is  a  popular  display  case  and 
silent  salesman,  that  draws  attention 
and  sells  pens. 

Magnificent  window  displays  that  link 
up  your  store  with  the  line,  and  a  repair 
service  that  enables  you  to  give  good 
service  to  your  customers. 

r 

Illustrated  Literature  and 
Discounts  on  Request 


For  General 

Office  Use 

and  for 

Fountain  Pens 


LONDON 


SWAN  INK 

Stands  Unrivalled 

Supplied  in  all  sizes 
and  colors 


Mabie,  Todd  &  Co. 

Manufacturers 

473   College  Street 

TORONTO 


PARIS 


NEW  YORK 


CHICAGO 


TOE  L  <» 

FACULTY  OF  PH' 
UNIVZnSlTY  OF  T 


